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Biznis Eti~kiot kodeks go sostavija pretstavnici i eksperti od:

- Biznis Konfederacija na Makedonija

- Dr`avna Komisija za Spre~uvawe na Korupcija

- Koordinativno Telo za Op{testvena Odgovornost na Pretprijatijata

- Zanaet~iskata Komora na Republika Makedonija

- Stopanskite Komori

Business Ethic Code was  assembled by representatives and expert of:

- Business Confederation of Macedonia

- State Commission on Prevention of Anticorruption 

- Coordinative Body on Corporate Social Responsibility  

- Chamber of crafts of republic of Macedonia

- Chambers of Commerce 
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Bro{urata za biznis etikata e pomo{en prira~nik za razvoj i primena na Biznis
eti~kiot kodeks za delovnata zaednica vo Makedonija. Celta na bro{urata e da
sozdade fer, transparenten i konkurenten biznis vo Makedonija, koj e obremenet
so netolerantni i koruptivni praktiki. Osnovnata ideja na Kodeksot e da razvie
posilna etika vo rabotnite odnosi, so cel zgolemuvawe na konkurentnosta i ino-
vativnosta na firmite vo ovaa zemja, {to }e pretstavuva va`na i aktivna poddr{ka
za ~lenstvoto na Makedonija vo EU. So cel kompaniite da obezbedat profesionalen
i siguren servis, tie mora da ja delat zaedni~kata vizija, celite i vrednostite
{to }e ja podobrat nivnata posvetenost, entuzijazam i efikasnost za podobar biz-
nis, ovozmo`uvaj}i podobro u~ewe i spodeluvawe na dobrite praktiki. Bro{urata
za biznis etikata be{e razviena preku serija rabotni sesii vo koi bea vklu~eni
makedonski i slova~ki eksperti od biznis sektorot, profesori od Fakultetot za
ekonomski nauki i vladini pretstavnici.
Biznis eti~kiot kodeks e del od proektot „Merewe na delovniot indeks” predvoden
od Biznis konfederacijata na Makedonija (BKM) i Biznis alijansata na Slova~ka
(BAS) od 2012 godina, so cel  da se podigne svesta za va`nosta pome|u makedonskite
i stranskite biznisi, makedonskata Vlada i gra|anite.

The Booklet  for  Business Ethics is an assistance manual for developing  and applying a
business code of ethics in Macedonia. It is aimed at creating a fair, transparent and com-
petitive business environment in Macedonia, which is particularly intolerant of corrupt
practices. The main idea of the Code is to develop stronger ethics  working relations  for
increasing competitiveness and innovation of the companies in this country, which is im-
portant and active support for Macedonian membership in EU. In order to provide com-
panies with a professional and reliable service,  they must share common vision, aims
and values which will enhance commitment, enthusiasm and effectiveness of whole busi-
ness sector, allowing them to learn from each other and share good practice. The Booklet
for Business Ethics was developed  through a series of working  sessions which involved
Macedonian and Slovak experts from the business sector, professors of the  the Faculty
of economy and  Government officials.
Business Ethics Code is a part of the project  ”Corruption Perception Index” leaded by
Business Confederation of Macedonia (BCM) and Business Alliance of Slovakia (BAS)
since 2012 with objective to raise the awareness of the importance of ethical  business
conduct among Macedonia and foreign businesses, Macedonian government and citi-
zens.

Za bro{urata

About the booklet
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Dr`avnata komisija za spre~uvawe na korupcijata vo 2011 godina potpi{a
Memorandum za sorabotka za vzaemna poddr{ka za spre~uvawe na korupcijata
i sudirot na interesi so pretstavnici od  devet komori i asocijacii od biznis
zaednicata vklu~uvaj}i ja i Biznis konfederacijata na Makedonija. Isto taka
Dr`avnata komisija gi donese i Dr`avnite programi za spre~uvawe na korup-
cijata i sudirot na interesi 2011 – 2015, kade {to e targetiran i privatniot
sektor so niza merki i aktivnosti za borba protiv korupcijata. Vrz osnova na
ova Dr`avnata komisija ja poddr`uva biznis zaednicata i ja pottiknuva na
proaktiven odnos vo prezemaweto merki za eti~ko odnesuvawe i namaluvawe
na rizicite od korupcijata vo nejzinoto rabotewe.

Pretsedatel na DKSK - G-|a. Qubinka Koraboska

State Commission for Prevention of Corruption in 2011 signed a Memorandum of
Understanding for mutual support for Prevention of  corruption and conflicts of in-
terest with representatives of nine chambers and associations from the business
community, including the Business Confederation of Macedonia. State Commission
also adopted national programs for  prevention of corruption and conflict of interest
2011 - 2015, which is targeting private sector with is range of  measures and ac-
tivities for struggle corruption. On this basis the State Commission supports busi-
ness community and encourages a proactive attitude in ensuring ethical behavior
and reduce the risks of corruption in its operаtions.

President SCPC - Mrs.Biljana Bosevska

Izjavi 
za poddr{ka

Statements 
of support
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Delovniot eti~ki kodeks pretstavuva kompas za pravilno delovno odlu~uvawe i
instrument za komunicirawe na vrednostite na kompanijata, na nejzinite prin-
cipi i eti~ki praktiki. Preku negovo usvojuvawe i sproveduvawe im davate na
va{ite vraboteni i delovni partneri jasni nasoki za posakuvaniot na~in na
rabotewe. Isto taka, im poka`uvate na site deka imate namera da rabotite na
eti~ki i socijalno odgovoren na~in i deka go o~ekuvate istoto od niv. Ova sozdava
doverba kaj investitorite, vrabotenite, partnerite, potro{uva~ite i klientite.
Istra`uvawata poka`aa deka kompaniite so definirana posvetenost kon eti~kite
principi poka`uvaat podobri finansiski rezultati. Tie se isto taka poefikasni
vo identifikuvawe na svoite rizici i nivno spre~uvawe, i se podobro opremeni
za re{avawe na problemite pred da eskaliraat vo skapi i slo`eni krizi.
Aleksandar Nikolov
Pretsedatel na Nacionalnoto koordinativno telo za op{testvena odgovornost na
pretprijatijata

-Pretsedatel na KTOOP - G-din. Aleksandar Nikolov

The business ethics code represents a compass for sound corporate decision-making,
and a tool to communicate company’s values, principles and ethical practices.  By adopt-
ing and implementing it you empower your employees and business partners with clear
guidance on the desired way of doing business. You also show everybody that you intend
to act in an ethical and socially responsible manner and that you expect the same from
them. This inspires trust among investors, employees, partners, consumers and clients.
Research has shown that companies with a defined commitment to ethical principles do
better financially. They are also more effective in identifying their risks and preventing
them, and are better equipped to resolve difficulties before they escalate into costly and
complex crises. 
Aleksandar Nikolov
President of the National Coordinating Body on Corporate Social Responsibility

-President NCBCSR - Mr. Aleksandar Nikolov
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Imaj}i ja vo predvid kompleksnosta na korupcijata kako evidenten problem, nesporna e potrebata
od zdru`uvawe na sili, resursi i ekspertiza na nadle`nite javni institucii, od edna strana, i
privatniot sektor od druga strana, vo ovaa ~uvstvitelna oblast na nejzino prevenirawe i
spre~uvawe, i se razbira gradewe na integritet.
Sojuzot na stopanski komori na Makedonija, kako vode~ki pretstavnik na interesite na malite i
srednite pretprijatija vo R.Makedonija, ja pozdravuva i poddr`uva idejata za donesuvawe i imple-
mentirawe na vakov Biznis Eti~ki Kodeks, namenet za privatniot sektor, kako edna neformalna
zbirka na moralni i eti~ki pravila za vodewe biznis.
Imeno za uspe{no prevenirawe i borba protiv korupcijata, kako va`en preduslov za zgolemuvawe
na konkurentnosta, profitabilnosta i inovativnosta na malite i sredni pretprijatija vo R.Make-
donija, pokraj po~ituvaweto na va`e~kata pozitivna zakonska regulativa, potrebno e i sledewe na
eden vakov Biznis Eti~ki Kodeks i na mehanizmite za negovo sproveduvawe.
Se nadevame deka ovoj Biznis Eti~ki Kodeks, kako inicijalen eti~ki dokument namenet za privatniot
sektor, vo golema mera }e pridonese i vo izgradbata na integritetot, kako sposobnost za poseduvawe
na najvisoki profesionalni standardi i vrednosti (odgovornost, posvetenost, ~esnost, doverlivost,
ot~etnost, kompetentnost), na privatnite kompanii vo celina, no i na vrabotenite individui vo
ovie kompanii, kako poedinci.

Od gorenavedenite pri~ini Sojuzot na stopanski komori na Makedonija, kako eden od poaktivnite
u~esnici vo procesot na budewe na svesta kaj privatnite kompanii za potrebata od transparentno
i eti~ko odnesuvawe t.e za potrebata od nivna op{testvena odgovornost, kako preduslov za odr`liv
razvoj na istite, ja naglasuva svojata posvetenost i otvorenost za sorabotka vo ovaa ~uvstvitelna
oblast na borba protiv korupcijata i gradewe na integritet.

Sojuz na Stopanski Komori  na  R. M. 
Direktor G-din. Mitko Aleksov

Taking into account the complexity of corruption as evident problem, undisputed  is the need for join-
ing forces, resources and expertise of the relevant public authorities, on one hand, and the private
sector on the other, in this sensitive area of her struggling  and prevention, and of course building in-
tegrity.
Macedonian Chambers of Commerce, as leading representative of the interests of small and medium
enterprises in the Republic of Macedonia, welcomes and supports the idea of adoption and imple-
mentation of this Business Ethics, intended for the private sector as an informal set of moral and eth-
ical rules for doing business.
Namely ,for  successful prevention and fight against corruption as an important precondition for in-
creasing the competitiveness, profitability and innovation of SMEs in Macedonia, despite the respect
of the current positive legislation ,it is necessary to follow this kind of Business Code of Ethics and
the mechanisms for its implementation.
Hopefully this Business Code of Ethics, as an initial ethical document ,intended to the private sector,
will significantly contribute for  building integrity, also will have  ability to possess  the highest pro-
fessional standards and values (responsibility, commitment, honesty, confidentiality, accountability,
competence),  for private companies in general and employed individuals in these companies, as in-
dividuals.
From  the above mentioned reasons,  Alliance of  Chambers of Commerce of Macedonia , as one of
the active participants in the process of awakening awareness of the private companies, for the ne-
cessity for transparent and ethical behavior, e .t.c  the need for of their Corporate Social Responsi-
bility, as a precondition for sustainable development of the same, emphasizes their commitment and
openness for cooperation in this sensitive area ,against corruption and building integrity.

Mitko Aleksov
Executive Director of Alliance of Chambers of Commerce of  Macedonia
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FENI Industri e posvetena na postavuvawe na visoki eti~ki normi vo site seg-
menti na svoeto rabotewe. Konceptot na op{testvena odgovornost, koj vo sebe gi
integrira i eti~kite aspekti na poddr{kata na ~ove~kite prava, odnosot kon `iv-
otnata sredina, relaciite so  lokalnata zaednica, transparentnosta i antikorup-
tivnite praktiki  e temel na na{eto rabotewe i del od na{ata korporativna
kultura.  Me|utoa, nie odime ~ekor ponatamu i preku na{ite delovni aktivnosti
i pozitivni op{testveno odgovorni praktiki deluvame i na na{ite delovni part-
neri  vo nasoka na prepoznavawe i prifa}awe na eti~kite standardi. Na takov
na~in gradime konzistetnost vo na{ata opredelba za postojano podobruvawe i is-
tovremeno vlijaeme na svesta za potrebata  za po~ituvawe na eti~kite normi vo
biznisot i po{iroko,  pridonesuvaj}i za kreirawe na delovno opkru`uvawe so vi-
soki eti~ki standardi.

-FENI Industri - Direktor G-din. Nikola Rizov

Feni Industries is dedicated to the placement of high ethical standards in all segments
of its operations. The concept of social responsibility, integrating all the ethical aspects
of support for human rights, the treatment of the environment, relations with the local
community, transparency and anticorruption practices is the foundation of our business
and part of our corporate culture. However, we go a step further and through our busi-
ness activities and positive socially responsible practices act and our business partners
in terms of recognition and acceptance of ethical standards.Based on consistency  we
build  our commitment to continuous improvement and at the same time raise the
awareness of the need to respect ethical standards in business and beyond, contributing
to creating a business environment with high ethical standards.

-FENI Industry - Mr. Nikola Rizov 
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Delovnoto eti~ko odnesuvawe   vo Makedonija e idninata na site nas u~esnici vo
op{testveniot ,kulturniot i socio-ekonomskiot `ivot, nie vo Prilepska pivar-
nica vlo`uvame vo na{eto delovno opkru`uvawe po~ituvajki gi doma{nite i in-
ternacionalnite standardi i delovni pravila.
Ja povikuvame makedonskata delovna zaednica da gi sledi na{ite primeri i da ja
primenuva delovnata etika kako svoj unikaten model za vodewe profitabilen biz-
nis.

Prilepska Pivarnica - G-din . Sa{ko Samarxioski

Business Ethics in Macedonia is the future of all of us,as a  role-players  in the social,
cultural and socio-economic life, we the Prilep brewery invest in our business environ-
ment respecting domestic and international  standards and business rules.
We invite  macedonian  business community to follow our examples and to apply busi-
ness ethics as its unique model for running a profitable business

-Prilep Brewery - Mr. Sasko Samardzioski
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Kako lider na eden tim {to silno se zalaga za promocija na eti~kite normi vo de-
lovnoto rabotewe, veruvam deka sekoj poedinec e odgovoren i mo`e da pozitivno
da vlijae na po{irokata zaednica i so svojot primer da poka`e deka dolgoro~no
gledano samo eti~koto odnesuvawe e odr`livo.
Apeliram do site ~initeli na biznis sektorot vo R. Makedonija zaedni~ki da
dademe svoj pridones kon ostvaruvawe na zedni~kata cel, rasteretuvawe od stegite
koi se posledica na korupcijata vo op{testvoto.   

G-|a. Marjonka Janeska
Izvr{en Direktor

As a leader of a team that is strongly committed to  promotion of ethical norms in busi-
ness, I believe that each individual is responsible and can positively impact  on the com-
munity and with his example to show that is  long term run  is only ethically sustainable.
I appeal to all stakeholders of the business sector in R. Macedonia jointly to contribute
towards achieving the common goal, relief from is constraints that are is consequence
of corruption in society.

-PHARMAHEM - Mrs. Marjonka Janeska
Executive Director
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Po~ituvani,
Osobeno mi e ~est da Vi izrazam ~estitki i blagodarnost za smelosta da se
zafatite so realizacija na ovoj proekt koj e osnoven za vospostavuvawe na zdravi
temeli vo biznis odnosite pome|u makedonskite trgovski dru{tva, vladata i
gra|anite kako i biznis odnosot so stranskite partneri.
Vo regionot i na{ata dr`ava odamna e izguben sensot za eti~ko odnesuvawe,
HAOSOT stana normalen na~in na op{tewe me|usebe pod mototo deka toa e
DEMOKRATIJA.
Biznis eti~kiot kodeks e azbuka koja sekoj treba da ja znae i da ja primenuva vo
praksa aka saka da ostvaruva rezultati i uspesi vo svoeto rabotewe.

So po~it,

„Makam-trans” - Biqana Muratovska
Generalen sekretar

Respected
I'm very pleased to express congratulation  and gratitude for the courage to deal with
the implementation of this project which is fundamental  for  establishing  a sound foun-
dation in the business relations between the Macedonian companies, government and
the citizens and the business relations with foreign business partners.
In the region ,also In our country,  long time ago been lost the sense of ethics, chaos
has become a normal manner of communion, with each other, under the motto that it
is a democracy.
Business Code of Conduct is the alphabet that everyone needs to know and to apply in
practice if wants to realize results and successes in their work.

Sincerely,

-MAKAMTRANS - Mrs. Biljana Muratovska
General Secretary
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Vospostavuvaweto na biznis etika vo makedonskata ekonomija e pove}e od
va`no, Nie vo MIKROSAM vlo`uvame vo na{eto delovno opkru`uvawe po~itu-
vajki gi pravilata i Zakonite na Republika Makedonija, vlo`uvame vo edukaci-
jata na makedonskite gra|ani, aktivno ja sproveduvame  delovnata etika na
kompanijata.
Ja potiknuvame mekedonskata delovna zaednica da gi sledi na{ite primeri i
da ja primenuva delovnata etika kako sopstven model za vodewe profitebilen
biznis.

MIKROSAM -  G-din.  Dimitar Bogdanoski

Establishment of  the business ethics in the Macedonian economy is more important.
In MIKROSAM  we are investing  in our business environment ,respecting the rules
and laws of the Republic of Macedonia.  Investing  in the education of Macedonian
citizens, means  actively implementation of  the company's business ethics.
Our company encourage the Macedonian  business community to follow our examples
and to apply business ethics as its own model running  through profitable  business.

-MIKROSAM - Mr. Dimitar Bogdanovski
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Eti~kiot biznis kodeks, na {to kako zalo`ba, filozofija i praktika, se temeli raboteweto
i razvojot na Adora In`enering,  ja ima klu~nata  va`nost za stabilnosta na kompanijata,
kako {to od kvalitetot na grade`nite materijali, zavisi cvrstinata i bezbednosta na na{ite
grade`ni objekti. 
Svesni za zna~eweto na etikata, i pokraj surovite principi na pazarot i konkurencijata, vo
relaciite so vrabotenite, kupuva~ite, biznis partnerite, lokalnite i dr`avni institucii,
gra|anite, asocijaciite i op{testvoto, na{ prioritet e po~ituvaweto na pravilata za
eti~ko, moralno, ~esno, fer, zdravo i respektabilno odnesuvawe so ednakvi mo`nosti za
site i akcent na borbata protiv mitoto i korupcijata. Pritoa kako op{testeno odgovorna
kompanija, vo fokusot na na{ata strategija i praktika e izrazenoto ~uvstvo na gri`a za
drugite ~lenovi na zaednicata, na koi toa im e najpotrebno.
So ambicija da sme del od eti~ki i moralno zdravo op{testvo, po~nuvaj}i od sekoj vraboten
do menaxmentot na kompanijata, na{ prioritet e da izgradime  eti~ka delovna kultura i nea
da ja primenuvame vo site segmenti na raboteweto i dejstvuvaweto na Adora In`enering.
Na{a cel e na toj na~in da obezbedime   odr`liv razvoj na kompanijata, prosperitet na poed-
incite i na op{testvoto i da  dademe dobar primer za ostanatite kompanii vo Makedonija.

-ADORA In`inering - G-din. Van~o ^ifliganec

Code of Business Conduct, as such commitment, philosophy and practice is based on the op-
eration and development of Adora Engineering and it has a crucial importance for the stability
of the company, such as the quality of construction materials that  depends on the strength
and safety of our buildings.
Aware of the importance of ethics, despite the harsh market principles and competition in re-
lations with employees, customers, business partners, local and state agencies, citizens, as-
sociations and society, our priority is to respect the rules of ethical, moral, honest, fair healthy
and respectable behavior with equal opportunities for all and focus on the fight against graft
and corruption. Moreover as  social responsible company, the focus of our strategy and prac-
tice is expressed the  feeling of concern for the other members of the community, that it is
most needed.
Our ambition is to be part of the ethically and morally healthy society, from each employee to
the management of the company, our priority is to build an ethical business culture and it can
apply in all segments of the operations and activities of Adora Engineering. Our goal is thus
to ensure the company's sustainable development, prosperity of individuals and society and
to give a good example for other companies in Macedonia.

-ADORA Inzinering - Mr. Vanco Cifliganec
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Zanaet~iskata komora na Republika Makedonija  (skrateno ZKRM) gi zastapuva
interesite na zanaet~iskite stopanski subjekti registrirani na teritorija na
Republika Makedonija.  So cel zgolemuvawe na konkurentnosta i inovativnosta
na biznis zaednivcata poebno zanaet~iskiot sektor nie kako ZKRM gi
poddr`uvame site inicijativi i aktivnosti koi se vo nasoka na sozdavawe na
fer, transparenten i konkurenten biznis vo Makedonija.  Zanaet~iite vo Make-
donija koi niz vremeto se poistovetuvaat so esnafstvoto , pri {to esnafot bil
sekoga{ simbol za ~esnost, moral, odgovornost  kade {to dadeniot zbor imal
golemo zna~enie. Sledej}i ja istorijata i faktot deka eti~koto rabotewe  e del
od zanaet~istvoto silno ja poddr`uvame ovaa ideja i so zadolstvo }e dademe
svoj pridones kako poddr{ka na Va{ite napori. Spored nas podednakvo e
zna~ajno ovoj princip da bide primenuvam kako od golemite kompanii taka i
od malite biznisi za da sozdademe edno fer biznis opkru`uvawe i na toj na~in
da bideme podobri i pokonkurentni na pazarot. 

Zanaet~iska Komora na Republika Makedonija 
G-|a. Olivija [terjova

Chamber of crafts of Republic of Macedonia  represents is interests of the craftsmen
commercial entities registered is the territory of the Republic of Macedonia. In order
to increase the competitiveness and innovation of business community  screw craft
sector ,we like to support all initiatives and activities that are aimed for creating a
fair, transparent and competitive business in Macedonia. Artisans in Macedonia
through time coincide with trades people, where the guild was always is symbol of
honesty, morality, responsibility where the verbal promises had a great importance.
Following the history and the fact that ethical operation is part of the crafts,we
strongly support this idea and its our pleasure  to support your efforts. According to
us, is is equally important  this principles  be applied as from in large companies and
in the small businesses which  create a fair business environment and thus will create
better and more competitive market

Chamber of Crafts of Republic of Macedonia
Mrs. Olivija Sterjova
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Ofis plus e pretrijatie koe preku svoeto sekojdnevno delovno rabotewe vlo`uva maksi-
malni napori vo gradeweto na konceptot za biznis etika. Delovnata etika e pove}e od va`na
za na{ata Makedonskata ekonomija da odi napred. 
Na{iot osnoven pridones kon pogore izjavenoto e primenata na Zakonite na RM, dodeka
na{eto celosno rabotewe se temeli vrz na{ite napori vo sproveduvawe na delovnata etika
vo pretprijatieto. 
Ja poddr`uvame makedosnakata biznis zaednica vo borbata protiv korupcijata i vo postavu-
vawe na Eti~kiot kodeks.

Ofis Plus - G-din. Zvonko Bixovski 

Office Plus is an Enterprise which through its daily business operations is making effort in
building  of the concept of business ethics. Business ethics is more important for our Mace-
donian economy to move forward.
Our main contribution to above  mention, means also  respecting  the Laws of the Republic of
Macedonia, while our full operation is based on our efforts in the implementation of business
ethics in the organization
We are supporting the Macedonian business community in the fight against corruption and in
the setting up of the  Code of Ethics

-Office Plus - Mr. Zvonko Bidzovski 
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Eti~koto odnesuvawe ili upravuvawe treba da go opfati sistemot preku koj poedinecot,
pretprijatieto ili dr`avata gi donesuva i sproveduva odlukite pri realiziraweto na
svoite celi. 
Toa treba da se temeli na principite i praktikite na odgovornost, transparentnost,
eti~ko odnesuvawe, po~ituvawe na interesite na site zasegnati strani, kako i na po~itu-
vaweto na propisite i zakonite pri donesuvaweto i sproveduvaweto na odluki. 
Kompaniite kako biten segment na op{testvenoto i ekonomskoto deluvawe vo sekoja
dr`ava, se biten faktor vo kreiraweto na politikata, no i modelot na odnesuvawe kon
pazarot, gra|anite i site zasegnati strani vo edno op{testvo. 
Prifa}aweto na odredeni normi kako pozitivni i nivno promovirawe kako primer vo
zaednicata, i od druga strana neprifa}aweto i osuduvaweto na site negativni pojavi
kako korupcijata i neodgovornoto odnesuvawe na li~nosti ili organizacii e preduslov
za odr`liv razvoj i pozitiven razvoj na edno op{testvo. 
DONIA doo – Prilep, kako kompanija izjavuva deka ja poddr`uva sekoja inicijativa vo
pravec na borba protiv korupcijata i gradewe na eti~ko odnesuvawe i upravuvawe

DONIA - G-din. Dra`en Koteski

Ethical behavior or management system should  the system through which the indi-
vidual, company or state, adopts and implements decisions in realizing their goals.
It should be based on principles and practices of accountability, transparency, ethical
behavior, respect the interests of all stakeholders, as well as compliance with the
regulations in the process of making decision. Companies as an important segment
of social and economic activity in each country, are important factor in policy making,
but also t pattern of market behavior towards citizens and all stakeholders in the  so-
ciety. Acceptance of certain norms as positive and promoting them as an example in
the community, and on the other hand rejection and condemnation of all negative
phenomena such as corruption and irresponsible behavior of individuals or organiza-
tions is prerequisite for sustainable development and the positive development of a
society.
DONIA doo - Prilep, as the company states that it supports any initiative towards
combating corruption and building ethics and management.

-DONIA- Mr. Drazen Koteski
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Makedonija neodamna  proslavi 20 godini od nezavisnosta karakterizira so predizvicite
na tranzicionata ekonomija, etni~ki konflikti i aspiracija da stane ~lenka na EU. Borbata
protiv siroma{tijata, namaluvawe na nevrabotenosta i za re{avawe na etni~kite tenzii
treba da bide na vrvot na agendata vo pretstojnite godini. Podobrena komunikacija pome|u
kreatorite na politiki, biznisite i gra|anite so odr`uvawe eti~ki i moralno odnesuvawe
i poka`uvawe na  gri`a i po~it eden za drug  mora da bide sostojka vo sozdavaweto na za-
edni~kiot uspeh.
Dvosmislenata i sposobna da se spravi so neizvesnost  solidnata  biznis zaednicata ja
rakovodi konkurentnosta na zemjata. I pokraj odredeni eti~ki i moralni standardi dilemi
kreirani vo period na tranzicija, biznismeni te treba da bidat sposobni  za nao|awe sili
vo tradicija, kultura i semejni vrednosti koga donesuvaat  delovni odluki, tie toa  treba
da go storat  za niv samite, nivnite vraboteni i za celata zaednica.

TARGETKOMUNIKACII - G-|a. Svetlana Petrovska

Macedonia recently celebrated 20 years of independence characterized with the challenges of
a transitional economy, ethnic conflicts and the aspiration of becoming a EU member state.
Fighting poverty, decreasing unemployment and resolving ethnic tensions should be on the
top of the agenda in upcoming years. Improved communication between policy makers, busi-
nesses and citizens by keeping ethical and moral behavior and showing care and respect one
for each other is a must have ingredient in creating a joint success.
The ambiguity and capability to deal with uncertainty created a solid business community that
drives country competitiveness. Despite of certain ethical and moral standard dilemmas cre-
ated in a transition period, business executives should be capable of finding strengths in tra-
dition, culture and family values when making business decisions; they should do so for
themselves, their employees and the whole community. 

TARGETCOMMUNICATIONS - Mrs. SvetlanaPetrovska
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Biznis Eti~kipt Kpdeks, kakp zalp`ba, filpzpfija i praktika, se temeli vp
sekpjdnevnptp rabpteoe na Stppanskata Kpmpra na Severp-Zapadna Makedpnija. 
Zemaj}i gi vp predvid principite i kpnkurencijata na pazarpt, kpi vp
pdredeni mpmenti mp`at da bidat dpsta surpvi, pripritet na biznis zaedni-
cata, aspcijacii, dr`avni instuticii i pp{testvptp vp celina, treba da bide
pp~ituvaoetp na pravilata za eti~kp, mpralnp i respektabilnp pdnesuvaoe
sprema drugite, sp akcent na bprbata prptiv MITOTO I KORUPCIJATA. 
Sp cel da sme del pd eti~kp i mpralnp zdravp pp{testvp, Stppanskata Kpmpra
na Severp-Zapadna Makedpnija gp ppdr`uva Biznis Eti~kipt Kpdeks, sp {tp pp-
maga vp izgradbata na eti~ka delpvna kultura vp na{etp pp{testvp.

G-din. Fatmir Biti~i

Stopanska Komora na Severo-Zapadna Makedonija

Business Code of Ethics, as a commitment, philosophy and practice, is based in  daily
operation of the Economic Chamber of North-West Macedonia. Taking into account
the principles and competition in the market, which in some moments can be quite
severe, the priority of the business community, associations, government institutions
and society in general, should be in direction to respect  the rules of ethical, moral
and respectable behavior towards others, with emphasis on the fight against bribery
and corruption. In order to part of an ethical and morally healthy society, Economic
Chamber of North-West Macedonia supports the Business Code of Ethics, which helps
in building an ethical business culture in our society.

Mr. Fatmir Bitiqi

Chamber of Commerce of North-West Macedonia



21

Makedonskata razvojna fondacija za pretprijatija (MRFP) obezbeduva poddr{ka za
razvoj na malite pretprijatija vo Makedonija istovremeno promoviraj}i ja nivnata
op{testvena odgovornost. Odgovornoto odnesuvawe na pretprijatija treba da se temeli na
principite na odgovornost, transparentnost, po~ituvawe na interesite na site zasegnati
strani, kako i na po~ituvaweto na propisite i zakonite. Tokmu zatoa, predlo`eniot eti~ki
kodeks e va`en ~ekor kon vospostavuvawe eti~ko odnesuvawe na delovniot sektor vo zemjata
koe istovremeno }e vodi i kon podobruvawe na delovnite postignuvawa na pretprijatijata.
Od taa pri~ina go poddr`uvame noseweto na ovoj eti~ki kodeks od strana na Biznis konfed-
eracijata na Makedonija.

Tetjana Lazarevska Izvr{en direktor

Macedonian Enterprise Development Foundation (MEDF) provides support for the de-
velopment of small enterprises in Macedonia while promoting their social responsibility. Re-
sponsible behavior of enterprises should be based on is principles of accountability,
transparency, respect for the interests of all stakeholders, as well as compliance with the reg-
ulations and laws. Therefore, the proposed code is ethics is an important step towards estab-
lishing ethical conduct of is business sector in the country which would also lead to improved
business outcomes enterprises. For this reason we support is adoption of this code of ethics
by the Business Confederation of Macedonia

Tetjana Lazarevska Executive director MRFP
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Poraka
Ovoj Biznis Eti~ki Kodeks treba da bide vodi~ za upotreba na  makedonskite menaxeri, direktori, slu`benici i rabotnici.
Menaxerite, direktorite, slu`benicite i rabotnicite vo kodeksov, zaedno se spomenuvaat pod edno ime „biznis
strani”.^lenovite na Biznis konfederacijata na Makedonija se obra}aat ednoglasno kako del od zdru`enata makedonska biznis
zaednica. Kodeksov pretstavuva pokana za priklu~uvawe i podr{ka, zaedno da pridoneseme za podobruvawa na makedonskata
biznis zaednica.

Namena 
Ovoj dokument mo`e da bide namenet za site strani koi se vklu~eni vo procesot na sproveduvawe na biznisot!!! Ve ohrabruvame
da go pro~itate. Vo odnos na ona {to e napi{ano, nekoi od Vas treba da stavat akcent na pozitivnite praktiki vo spravuvaweto
so va{iot biznis, nekoi od Vas treba da vlo`at silen napor za podobruvawe na „biznis odnesuvaweto”. Biznis eti~kiot kodeks
nekoi od vas }e gi napravi gordi i, ednostavno, podobri vo  ona {to go rabotite.

[to e biznis etika?
Konceptot za biznis etikata doa|a od razli~ni ne{ta povrzani so razli~ni lu|e, no generalno pretstavuva nasoka {to potencira
{to e dobro i prepora~livo za rabotnoto mesto. Biznis etikata gi pretstavuva op{tite, prifatlivite i pristojnite dejstva
koi se vklu~uvaat vo poimot na dobronamerno biznis rabotewe vo odnos na efektite od proizvodite/uslugite kako i vo odnosite
so delovnite partneri i site zainteresirani strani. Treba da se posveti  vnimanie na biznis etikata osobeno za vreme na
zna~ajni promeni - koga menaxerite  se soo~uvaat so va`ni biznis zdelki, bez ogled na toa dali }e bidat od profiten ili ne-
profiten aspekt. Vo vreme na fundamentalni promeni, vrednostite koi prethodno bea zemeni “zdravo za gotovo” sega se stavaat
pod golem pra{alnik. Mnogu od tie vrednosti ne treba da se sledat. Konsekventno, sè u{te ne postoi razjasnet moralen kompas

Message
This Business Ethics Code supposes to apply to all Macedonian companies’ managers, officers and employees. Such a managers,
officers and employees are referred to herein collectively as the “Business Parties”. The members and the Business Confederation
of Macedonia itself are referred to herein collectively as the part of conformed  Macedonian business community .We invite you
in regard to contribute improvement of Macedonian business community jointly !!

Scope
This document is for purpose of all role players within the economy!!
We encourage You to read it, some of you only need to put accent on  positive practices  within your business dealing ,some of
You will need strong effort in improvement of the business “behavior”.
The business ethics code some of you will make proud, some of you will make simply better.  

What is Business Ethics
The concept has come to mean various things to various people, but generally it's coming to know what it right or wrong in the
workplace and doing what's right -- this is in regard to effects of products/services and in relationships with the business partners
and all stakeholders. The attention to business ethics is critical during times of fundamental change -- times much like those
faced now by businesses, both nonprofit or for-profit. In times of fundamental change, values that were previously taken for
granted are now strongly questioned. Many of these values are no longer followed. Consequently, there is no clear moral compass
to guide leaders ,businessmen ,employees  through complex dilemmas about what is right or wrong and which way to be taken
in order to do profitable business . Attention to ethics in the workplace sensitizes leaders /managers and staff to how they should
act. Perhaps most important, attention to ethics in the workplaces helps ensure that when leaders and managers are struggling
in times of crises and confusion, they retain a strong moral compass. However, attention to business ethics provides numerous
other benefits, as well (these benefits are listed later in this document).
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koj{to }e gi vodi liderite, biznismenite, rabotnicite niz kompleksot na dilemi za toa {to e dobro a {to lo{o, i {to treba da
bide zemeno kako nasoka za profitabilen biznis. Vnimanieto kon etikata na rabotnoto mesto  go izostruva ~uvstvoto za deluvawe
kaj liderite/menaxerite i vrabotenite za toa kako treba da rabotat. Mo`ebi i najbitno, vnimanieto na etikata na rabotnoto mesto
pretstavuva silen moralen kompas za menaxerite za spravuvawe za vreme na konfuznost i za vreme na kriza. Sepak, vnimanieto kon
biznis etikata obezbeduva i drugi brojni pridobivki, kako onie koi }e bidat nabroeni vo ovoj dokument. Ve molime, imajte predvid
deka }e ima reakcii za biznis etikata vo odnos na propisite za „izvr{uvawe na pravilnata rabota”, koi{to gi potvrduvaat dobro
poznatite frazi - „bidi dobar”, „ne la`i”, „bidi iskren”, „bidi ~esen vo rabotata”, taka {to onie  lu|e koi }e protivre~at  na pred-
hodno navedenoto, ne ja razbiraat biznis etikata seriozno. Za mnogu od nas ovie principi mo`at da bidat vistinsko re{enie za
vreme na stresni „krizni” situacii. Konsekventno, biznis etikata mo`e da bide silna preventivna biznis medicina. Kako i da e,
tuka se spomenuvaat i mnogu drugi pridobivki od menaxiraweto so etikata na rabotnoto mesto.   

Celta na vodi~ot za biznis etika
Va{ata kompanija vi pretstavuva gordost so vrednostite i na~inot preku koj go sproveduvate biznisot. Pritoa treba da prodol`ite
so pridr`uvawe kon najvisoki novoa na biznis etika vo site vidovi na transakcii i interakcii. Od tie pri~ini Biznis eti~kiot
kodeks mo`e da poslu`i za:

(1) Da ja naglasi posvetenosta na kompanijata kon etikata vo soglasnost so zakonite;
(2) Da vospostavi osnovni standardi na eti~ko i legalno odnesuvawe;
(3) Da ovozmo`i mehanizam protiv  poznati i somnitelni eti~ki  Zakonski prekr{uvawa; 
(4) Da pomaga vo prevencija i detektirawe na nezakonski dela. 

So ogled na vidot i slo`enosta na eti~kite pra{awa koi mo`at da proizlezat od voveduvaweto na kodeksot vo kompanijata, Biznis
eti~kiot kodeks e ednostavno vospostaven kako grub vodi~. Soo~uvaj}i se so eti~ki dvosmisleni situacii, „biznis stranite” treba

Please be aware and note that many people react that business ethics, with its continuing attention to "doing the right thing," only
asserts the obvious ("be good," "don't lie,”, “be honest” etc.), and so these people don't take business ethics seriously. For many of
us, these principles of the obvious can go right out the door during times of stress. Consequently, business ethics can be strong pre-
ventative business medicine. Anyway, there are many other benefits of managing ethics in the workplace.

The purpose of the guideline for business ethics
Your  company is proud of the values with which it conducts business. It has and will continue to uphold the highest levels of business
ethics and personal integrity in all types of transactions and interactions. To this end, this  Business Ethics Code serves to:

(1) emphasize the Company’s commitment to ethics and compliance with the law;
(2) set for basic standards of ethical and legal behavior;
(3) provide  mechanisms for known or suspected ethical or legal violations; and
(4) help prevent and detect wrongdoing.

Given the variety and complexity of ethical questions that may arise in the Company’s course of business, this Business Ethics Code
serves only as a rough guide. Confronted with ethically ambiguous situations, the “Business Parties” should remember  in doing busi-
ness   its company commitment to the highest ethical standards to be transparent and to seek advice from the management ,super-
visors, managers or other appropriate personnel to ensure that all actions they take on behalf of the Company honor this commitment.
Whenever  you  doubt, remember to watch on your business office wall that you are committed to the :

Ethical principles for business executives*
Each organization/company  has its own culture and most of the  organizations  are often   trying to create a conscios  particular
culture, where the people are generally  based on the values of the top management. Ethics in operation is considered as a one of the
key segments for the organizational success. Therefore our recommendation are to be  followed this main principles 
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da zapomnat deka vodeweto biznis vo sopstvenata kompanija bara posvetenost kon najvisoki eti~ki standardi koi treba da bidat
transparentni. So cel pravilno da se sprovede ovaa zalo`ba, treba da se pobara sovet od menaxmentot, nadzornicite, menaxerite
i drugiot sovetodaven kadar za prezemawe na site merki vo kompanijata. Koga }e se posomnevate - zapomnete, poglednete na
va{iot kancelariski yid kade {to e zaka~en eti~kiot kodeks, deka vie ste zadol`eni za slednovo:

Eti~ki principi za izvr{nite odbori*
Sekoja organizacija/kompanija ima svoi kulturni osobenosti, a vrabotenite, vo osnova, gi po~ituvaat vrednostite na vrvniot
menaxment. Etikata vo rabotata se smeta kako klu~en segment za organizaciski uspeh. Zatoa na{a preporaka e da se sledat ovie
glavni principi:
1.^ESNOST. Eti~kite menaxeri treba da bidat ~esni i pravi~ni vo site nivni zdelki i ne treba namerno da gi dovedat do zabluda
ili do izmama drugite preku pogre{ni aktivnosti, preuveli~uvawe, poluvistini ili nevistini, selektivni propusti ili koi
i da bilo drugi dejstva {to }e dovedat do neposakuvan tek na rabotata. 
2.INTEGRITET. Eti~kite lideri treba da poka`uvaat li~en stav i cvrstina vo nivnite ubeduvawa (razmisluvawa) za toa {to
mislat deka e pravilno, duri i koga postoi pritisok da se napravi poinaku; tie se principielni, ~esni i cvrsto stojat zad
svoite ubeduvawa. 
3.^ UVAWE NA DOVERBA. Eti~kite lideri treba da  bidat dostojni za doverba. Tie treba da se iskreni vo obezbeduvaweto na
relevantni informacii i da gi korigiraat faktite na zabluda. Tie treba da vlo`uvaat racionalen napor so cel da se sprovede
smislata i nasokata na vetuvawata i zadol`enijata. Tie ne gi interpretiraat dogovorite na nerazumen tehni~ki ili
legalisti~ki na~in so cel da poka`at neracionalna neusoglasenost ili pak da go opravdaat  odbegnuvaweto na sopstvenite ob-
vrski.

1. HONESTY. Ethical executives are honest and truthful in all their dealings and they do not deliberately mislead or deceive others
by misrepresentations, overstatements, partial truths, selective omissions, or any other means.
2. INTEGRITY. Ethical executives demonstrate personal integrity and the courage of their convictions by doing what they think is
right even when there is great pressure to do otherwise; they are principled, honorable and upright; they will fight for their beliefs.
They will not sacrifice principle for expediency, be hypocritical, or unscrupulous.
3. PROMISE-KEEPING & TRUSTWORTHINESS. Ethical executives are worthy of trust. They are candid and forthcoming in supplying
relevant information and correcting misapprehensions of fact, and they make every reasonable effort to fulfill the letter and spirit
of their promises and commitments. They do not interpret agreements in an unreasonably technical or legalistic manner in order
to rationalize non-compliance or create justifications for escaping their commitments.
4. LOYALTY. Ethical executives are worthy of trust, demonstrate fidelity and loyalty to persons and institutions by friendship in ad-
versity, support and devotion to duty; they do not use or disclose information learned in confidence for personal advantage. They
safeguard the ability to make independent professional judgments by scrupulously avoiding undue influences and conflicts of in-
terest. They are loyal to their companies and colleagues and if they decide to accept other employment, they provide reasonable
notice, respect the proprietary information of their former employer, and refuse to engage in any activities that take undue ad-
vantage of their previous positions.
5. FAIRNESS. Ethical executives and fair and just in all dealings; they do not exercise power arbitrarily, and do not use overreaching
nor indecent means to gain or maintain any advantage nor take undue advantage of another mistakes or difficulties. Fair persons
manifest a commitment to justice, the equal treatment of individuals, tolerance for and acceptance of diversity, the they are
open-minded; they are willing to admit they are wrong and, where appropriate, change their positions and beliefs.
6. CONCERN FOR OTHERS. Ethical executives are caring, compassionate, benevolent and kind; they help those in need, and seek
to accomplish their business objectives in a manner that causes the least harm and the greatest positive good.
7. RESPECT FOR OTHERS. Ethical executives demonstrate respect for the human dignity, autonomy, privacy, rights, and interests
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4.LOJALNOST. Eti~kite lideri treba da bidat dostojni za doverba, treba da poka`uvaat vernost i lojalnost kon licata i instituci-
ite, poka`uvaj}i prijatelstvo i pomo{  vo nevolja, no i poddr{ka i posvetenost kon dol`nosta. Tie ne treba da otkrivaat doverlivi
informacii za da se zdobijat so li~na korist. Tie ja za~uvuvaat mo`nosta za svoj proizvolen profesionalen sud za da go odbegnat
vlijanieto na konflikti na interesi. Tie se lojalni na nivnite kompanii i kolegite, taka {to ako odlu~at da prifatat drugi vrabo-
tuvawa,  gi po~ituvaat informaciite od nivniot prethoden rabotodava~.
5.PRAVEDNOST. Eti~kite menaxeri se fer i pravedni vo site situacii; tie ne ja sproveduvaat mo}ta proizvolno i ne gi zloupotre-
buvaat gre{kite i te{kotiite na drugite. Tie ne koristat nepristojni sredstva za da obezbedat prednost pred drugite. Eti~kite
menaxeri sproveduvaat pravi~nost, ednakov tretman kon poedincite, poka`uvaat tolerantnost i ja prifa}aat razli~nosta; tie se
slobodoumni i podgotveni da priznaat koga gre{at i, koga e potrebno, prifa}aat da gi smenat sopstvenite stavovi i veruvawa.
6.GRI@A ZA DRUGITE. Eti~kite menaxeri se gri`at, so~uvstvuvaat, poka`uvaat qubeznost i dobrotvornost. Pomagaat na onie na koi
im e potrebna pomo{ i uspe{no gi zavr{uvaat svoite biznis celi na na~in koj ne predizvikuva {teta, a ovozmo`uva najgolemo poz-
itivno dobro.
7.PO^IT KON DRUGITE. Eti~nite menaxeri poka`uvaat po~it kon: ~ove~koto dostoinstvo, avtonomijata, privatnosta i pravata na
drugite. Tie gi po~ituvaat interesite na site onie koi imaat udel vo nivnite odluki. Menaxerite treba da bidat pristojni da gi
tretiraat lu|eto so  ednakva po~it i dostoinstvo bez ogled na nivniot pol, rasa i nacionalnost.
8.PO^ITUVAWE NA ZAKONITE. Menaxerite treba da gi po~ituvaat zakonite, pravata i regulativite koi vlijaat na nivnite biznis
aktivnosti.
9.ZALO@BA ZA KVALITET. Menaxerite treba kvalitetno da gi izvr{uvaat svoite obvrski. Tie treba da bidat dobro informirani i
podgotveni, no i postojano da nastojuvaat da gi zgolemat ve{tinite i kapacitetite za  sopstvenata odgovornost.
10.RAKOVODSTVO. Direktorite i menaxerite se svesni za mo`nostite i obvrskite koi proizleguvaat od nivnata pozicija na

of all those who have a stake in their decisions; they are courteous and treat all people with equal respect and dignity regardless of
sex, race or national origin.
8. LAW ABIDING. Ethical executives abide by laws, rules and regulations relating to their business activities.
9. COMMITMENT TO EXCELLENCE. Ethical executives pursue excellence in performing their duties, are well informed and prepared,
and constantly endeavor to increase their proficiency in all areas of responsibility.
10. LEADERSHIP. Ethical executives are conscious of the responsibilities and opportunities of their position of leadership and seek to
be positive ethical role models by their own conduct and by helping to create an environment in which principled reasoning and ethical
decision making are highly prized.
11. REPUTATION AND MORALE. Ethical executives seek to protect and build the company’s good reputation and the morale of it’s em-
ployees by engaging in no conduct that might undermine respect and by taking whatever actions are necessary to correct or prevent
inappropriate conduct of others.
12. ACCOUNTABILITY. Ethical executives acknowledge and accept personal accountability for the ethical quality of their decisions and
omissions to themselves, their colleagues, their companies, and their communities.

* http://josephsoninstitute.org/business/blog/2010/12/12-ethical-principles-for-business-executives/

Basic guidelines for a business code of ethics
These guidelines are a combination of actual ethic  codes of the corporate social responsive companies in Macedonia developed and
applied in Macedonia and the Basic Guidelines for Codes of Business Conduct prepared by Business Alliance of Slovakia. Contents of
the code clearly describes  what the company stands for in terms that are actually practiced by the members of the company  and en-
forced  by the leadership of the company. The guidelines are intended to provide a basis for discussion on what should be included in
a company’s new code or added to its existing code of ethics.
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rakovodewe. Preku nivnata uloga tie treba da pretstavuvaat eti~ki model so sopstvenoto odnesuvawe; da pomognat da se sozdade
rabotna sredina kade {to principielnoto razmisluvawe i rasuduvawe kako i  eti~koto donesuvawe na odlukite }e bidat visoko
oceneti.
11.REPUTACIJA I MORAL. Eti~kite menaxeri sakaat da se za{titi kompanijata i da se izgradi nejzina dobra reputacija preku
moralot i po~itta na nejzinite vraboteni kako i nivnite zalo`bi i aktivnosti so {to bi se spre~ilo ili bi se popravilo ne-
soodvetnoto odnesuvawe na drugite.
12.ODGOVORNOST. Menaxerite treba da ja priznaat li~nata odgovornost pri donesuvaweto na odlukite. Ova naporedno va`i i za
propustite i gre{kite koi{to mo`at da proizlezaat i koi bi vlijaele na sorabotnicite na drugite kompanii i nivnite zaednici.
Za vreme na pi{uvaweto i sozdavaweto na kodeksot, Vie }e ja nau~ite va{ata kompaniska etika. Vsu{nost, koga }e se zapra{ate
„koi se na{ite pravila”, }e bide najdobro pravilata da gi podgotvite vo nasoka za da ja napravat va{ata kompanija zvu~na,
preku eti~ki biznis preporaki.  

*http://josephsoninstitute.org/business/blog/2010/12/12-ethical-principles-for-business-executives/

Osnovni nasoki od Biznis eti~kiot kodeks
Ovie upatstva se kombinacija od vistinskite eti~ki kodeksi za korporativno op{testvenite odgovorni kompanii vo Makedonija
kako i osnovnite nasoki i pravila za biznis odnesuvawe izgotveni od Biznis alijansata na Slova~ka. Sodr`inata na kodeksot
jasno go opi{uva ona za {to kompanijata se zalaga i vsu{nost se praktikuva od strana na nejzinoto rakovodstvoto. Nasokite se
nameneti da obezbedat osnova za diskusija za toa {to treba da bide vklu~eno vo noviot eti~ki kodeks na kompanijata ili da se
dodade na ve}e postoe~kiot.  

1. Principles of Social Responsibility
No laws or contracts can anticipate the sudden or unexpected changes of life.Very often an entrepreneur must make a decision
based on common  sense and conscience, as well as on applicable laws. The key is to practice business fundamentals such as not
lying, cheating or stealing, and as a result, establishing  a reputation for:
• A commitment to integrity, competence and excellence.
• Always doing business within your means.
• Having respect for your  partners and participants in a shared business  venture.
• Re frying from violence or the threat of violence as methods of achieving business success.
• Resisting crime and corruption and doing your part to see that crime and corruption become unprofitable for everyone.
• Living up to the trust placed in you-trust is the foundation of entrepreneurship and key to success.  

1.1 Protection of the Company’s Reputation and Property
• Each employee presents himself not only as a private person, but  also as a common   representative. Therefore  he or she

should care for the company’s good reputation and for the protection of its interests.
• Each employee is obliged to protect the intellectual and material property of the company. Telephones ,faxes ,electronic mail

as well as all computer  equipments, hardware and software  are in principle used only for purposes  of work, with exceptions
where necessary

1.2 Safety and health
• The safety and health of all employees is of the paramount importance. Company policies along with the laws of Macedonia

should be enforced to protect employee’s safety and health.
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1.Principi za op{testvena odgovornost
Zakonite ili dogovorite ne mo`at da predvidat nenadejni ili neo~ekuvani promeni vo `ivotot. Zatoa, ~estopati, pretpriema~ite
donesuvaat odluki vrz zdraviot razum i svesta i vrz osnova na va`e~kite zakoni. Vo princip, klu~ot za gradewe na osnovata na biznisot
ne smee da se temeli na la`ewe, kradewe podmituvawe i sli~no. Zatoa reputacijata na kompanijata e  prepora~livo  da se gradi vrz:
• posvetenost kon integritetot, kompetentnosta i kvalitetot,
• sproveduvawe na biznisot vo ramkite na raspolo`livite sredstva,
• po~itta kon sopstvenite partneri i u~esnicite vo zaedni~koto biznis vlo`uvawe,
• otstapuvawa od nasilstvo ili zakani za nasilstvo kako metodi za postignuvawe na biznis uspeh,
• otstapuvawa od kriminal i korupcija poka`uvaj}i deka tie stanuvaat neprofitabilni za sekogo,
• poka`uvawe na doverba kako sopstven stav i osnova za pretpriemni{tvoto kako klu~ za uspehot.

1.1. Za{tita na imotot i na reputacijata na kompanijata
• Sekoj vraboten vo kompanijata pretstavuva poedinec no i nejzin zaedni~ki pretstavnik. Zatoa toj ili taa treba da se gri`at za

dobrata reputacija na kompanijata no i za za{titata na sopstvenite interesi.
• Sekoj vraboten e dol`en da gi za{titi pravata od intelektualnata i materijalnata sopstvenost na kompanijata. Telefonite,

faksovite, elektronskata po{ta kako i celata kompjuterska oprema vo princip treba da se koristat samo za rabotata, osven za
isklu~oci (koga e potrebno).

1.2. Bezbednost i zdravje pri rabota
• Bezbednosta i zdravjeto pri rabota za vrabotenite e od ogromno zna~ewe. Kompaniskite politiki treba da se sprovedat vo so-

glasnost so zakonite vo Makedonija so cel da se za{titi bezbednosta i zdravjeto na vrabotenite.

• The employer should ensure that employees are aware of applicable regulations and that employees receive appropriate training
concerning safety and health requirements.
• It is the employee’s responsibility for their own benefit and for the benefit of all other employees, to be aware of and comply with

all applicable safety and health requirements.
• Dangerous or unsafe working conditions should be immediately reported to the appropriate management personnel.

1.3 Environmental Protection
• Since a company is an integral part of the community in which it operates, a sound relationship with the community is essential.
• Caring for the environment is a responsibility of the enterprise towards the immediate community, but it also extends to all com-

munities and areas whose environment may be affected by the activities of the enterprise.
• All employees are required to comply with all environmental laws and regulations applicable to their activities in the workplace.
• Environmental compliance is everyone’s  responsibility
• Questions, concerns or suggestions  about environmental programs should be directed to supervisors.  

1.4 Non-discriminatory Practices
In a manner consistent with Macedonian law, which prohibits employees in the workplace from engaging in certain types of discrimi-
natory practices, the following acts not tolerated in the company:
• An employee must  not engage in any threatening, In miss dating or hostile activity or use insults that relate to race, color, religion,

sex, national origin, age, veteran status, disability or political opinion includes sending or displaying In the workplace any written
or graphical material that indicates or shows such hostility toward an individual or a group.
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• Rabotodava~ot treba da obezbedi soodvetna za{titna oprema i obuka vo vrska so bezbednosta i zdravjeto na vrabotenite,
propi{ani soglasno so barawata na va`e~kite zakonski propisi .
• Odgovornost e na vraboteniot da bide svesen, za sopstvena korist kako i za dobroto na drugite vraboteni, za propi{anite

merki soglasno so barawata za bezbednost i zdravje pri rabota.
• Opasnite ili nebezbednite uslovi za rabota treba vedna{ da bidat prijaveni kaj odgovornite za menaxirawe so vrabotenite

zaradi iznao|awe na re{enie.

1.3. Za{tita na okolinata
Bidej}i kompanijata raboti vo zaednicata i pretstavuva integralen del od nea, taa ima i op{testvena odgovornost koja po-
drazbira odgovornost kon sevkupnoto op{testveno opkru`uvawe vo koe se izvr{uvaat primarnite i site ostanati aktivnosti.
• Gri`ata za okolinata e odgovornost na kompanijata i taa se neguva preku neposredna vrska so zaednicata, no isto taka taa

se pro{iruva i vo onie oblasti i sredini koi {to se vklu~eni i opfateni  preku nejzinatarabota.
• Site rabotnici se zadol`eni da gi po~ituvaat site zakoni i regulativi povrzani so za{titata na `ivotnata sredina pri-

menlivi za  aktivnostite na rabotnoto mesto.
• Gri`ata za `ivotnata sredina e se~ija odgovornost.
• Pra{awa, preporaki i sugestii povrzani so programite za `ivotna sredina treba da bidat poso~eni direkno do odgovornite

koi rabotat vo taa oblast.

1.4. Praktiki za nediskriminacija
Vo soglasnost so makedonskite zakoni, so koi se zabranuva vrabotenite na rabotnoto mesto da bidat involvirani vo opredeleni
diskriminatorski praktiki, vo kompanijata ne se toleriraat slednive akti:

• An employee should take any complaint to the management, using the established complaint procedures.

1.5 Sexual Harassment
• Sexual harassment in the workplace is expressly prohibited.
• Sexual harassment is defined as unwelcome sexual advances, any request for sexual favors, or any other unwelcome verbal of

physical conduct of a sexual nature in the workplace as well as any similar conduct, which creates a hostile work environment.
• A complaint procedure should be established and any complaint should be directed to the appropriate member of management,

as well as the appropriate agency at the national or local government level

2. Professional relationships

2.1 Corporate governance: Relationship with stakeholders
In addition to a published set of rules by which corporate governance is defined and exercised,a trusting relationship must exist
between management and shareholders and investors. Creditors must be satisfied with the manner in which shareholders assure
the performance of the management and participate in the key decisions.
Sound principles of corporate governance include the following:
• Delineation  in the company charter of the respective roles and responsibilities of the both management and shareholders;
• Transparency of the voting rules;
• Respect for the rights of minority shareholders;
• Open communication with  shareholders thought the provision of audit accounts, and information about the progress and op-

erations of the company and,
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• Vraboteniot ne smee da bide vklu~en vo kakvi bilo zakanuva~ki ili neprijatelski  aktivnosti ili navredi koi se odnesu vaat na
rasata, bojata, religijata, polot, nacionalnosta, vozrasta, invaliditetot ili politi~koto mislewe. Ova vklu~uva i ispra}awe
ili prika`uvawe na pismeni ili elektronski materijali na rabotnoto  mesto koi imaat name ra da poso~at neprijatelstvo kon
poedinecot ili kon grupata.
• Vraboteniot mo`e da go iskoristi pravoto na ̀ alba i poplaka do menaxmentot so koristewe na utvrdeni ̀ al beni postapki i merki.

1.5. Seksualno voznemiruvawe
• Seksualnoto voznemiruvawe na rabotnoto mesto e strogo zabraneto
• Seksualnoto voznemiruvawe se identifikuva preku neposakuvani nepristojni ponudi i barawa za seksualni uslugi ili drugi

neposakuvani verbalni i fizi~ki odnesuvawa od seksualna priroda i sli~no {to mo`e da sozdade neprijatelsko opkru`uvawe
na rabotnoto mesto.
• Vo odnos na gorenavedenoto, treba da bide vospostaven mehanizam za poplaki i `albi do soodvetnoto rakovodstvo na kompanijata,

ili preku soodvetna agencija na nacionalno ili na lokalno nivo {to mo`e da pru`i institucionalna za{tita.

2. Profesionalni odnosi

2.1 Korporativno upravuvawe: Odnosi so vklu~enite strani
Vo prilog na objaveniot set od pravila preku koi korporativnoto upravuvawe se definira i se vospostavuva, mora da postoi doverliv
odnos pome|u rakovodstvoto, akcionerite i investitorite. Doveritelite mora da bidat zadovolni so na~inot na koj{to akcionerite
go izvr{uvaat upravuvaweto i  gi donesuvaat klu~nite odluki.
Zna~ajnite principi na korpotivnoto upravuvawe go vklu~uvaat slednovo:

• A well-functioning Board of Directors who have the skills ,the time and the access to information  needed  to discharge its respon-
sibilities effectively. The Board should act in a finduciary capacity on behalf of all shareholders.

An Enterprise should have a full disclosure along with standards of management accountability and a system of internal controls and
reporting. These standards will permit shareholders to monitor management personnel and discipline for poor performance.

2.2 Relationship with Employees
Enterprises have important responsibility towards their employees. A number of basic principles typically guide the treatment of suc-
cessful enterprises of their employees.
• Due regard for labor laws;
• Commitment to adequate standards of worker health and safety;
• Non-discrimination in the recruitment, compensation and promotion of employees;
• Respect for the rights of workers to engage in union activity;
• Effective systems for consultation with employees on employment conditions and other issues that affect the employees;
• Clearly stated and transparent policies relating to compensation, benefits, promotions and other employment conductors and
• Commitments by the enterprise for contributions to pension plans, and strict protection of the integrity of the company sponsored

pension plans.
These principles do not limit right of an enterprise to enforce discipline on its labor force or to terminate the employment of workers
in accordance with applicable laws.
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• Podelba na ulogi i odgovornosti i za dvete strani, za menaxmentot i za akcionerite, na nivo na kompanijata.
• Transparentnost vo pravilata za glasawe.
• Po~ituvawe na pravata na malite akcioneri.
• Otvorena komunikacija pome|u akcionerite preku obezbeduvawe na revizija na smetki i informacii okolu progresot i op-

eraciite na kompanijata.
• Dobro funkcionalen Odbor na menaxeri koj }e poseduva sposobnost za opredeleno vreme da gi sprovede svoite odgovornosti

na efektiven na~in. Odborot treba da dejstvuva preku doveritelska sopstvenost vo ime na site akcioneri.
• Vo kompanijata treba da ima celosno nadgleduvawe preku standardi za upravuvawe kako i sistem za vnatre{na kontrola i

izvestuvawe. Ovie standardi }e im ovozmo`at na akcionerite da go sledat upravuvaweto so personalot za sproveduvawe na
disciplinata i slabite performansi.

2.2. Odnos kon  vrabotenite
Kompaniite  imaat seriozna  odgovornost kon nivnite vraboteni. Postojat brojni sistemi za rabota koi poka`uvaat upatstva za
pravilen tretman na kompaniite kon nivnite vraboteni
• Preku trudovata legislativa.
• Obvrska za implementacija na soodvetni standardi za bezbednost i zdravje pri rabota na rabotnicite.
• Nediskriminacija za  vrabotuvawe, ispla}awe na plata, zamena ili promocija na vrabotenite.
• Po~it kon pravata na rabotnicite i nivno vklu~uvawe vo sindikalni zdru`enija.
• Efektivni sistemi za konsultacija so vrabotenite vo vrska so vrabotuvaweto, uslovite za vrabotuvawe i drugi pra{awa

provrzani so vrabotenite.

2.3 Relationship with suppliers and subcontractors
A relationship of mutual trust in which all parties benefit is the most significant aspect of relations between partners in joint ven-
tures, contractual arrangements or business relations with other enterprises. The reputation of a company is its most valuable
asset. Once the reputation of an enterprise is tarnished,it is very difficult to gain trust with the same or other business relations.
A number of basic principles that typically promote mutual trust in business relation include:
• Commitment to excellence in products and services;
• Commitment to gain respect and trust in all business relations;
• Respect for the sanctity of contracts and business relations;
• In case of a commercial dispute ,a willingness to negotiate and compromise in order to reach an amicable solution; and
• Respect for the sanctity of rule of law, including abiding in a timely manner with decisions of any court, arbitrary panels, or

other administrative bodies.

2.4 Relationship with Competitors
• A company  must respect  laws regulating relations with competitors. Periodical reviews and updating of relevant laws are an

essential component of this obligation by business and government
• Treatment of competitors should be resolute but honest, in compliance with fair and  open competitors and treat the competi-

tors as equal subjects.
• A company must not try to acquire information on competitors thought dishonest and illegal methods
• A company must not engage in any form of unfair competition.
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• Jasno vospostaveni transparentni politiki povrzani so platata, beneficiite, promocijata i drugite rabotni~ki interesi.
• Obvrska na pretprijatieto e podmiruvaweto na  pridonesite povrzani so penziskoto osiguruvawe kako i za~uvuvawe na in-

tegritetot na kompanijata koja gi kreira planovite za penzija.
Ovie principi ne go ograni~uvaat pravoto na kompanijata da sprovede disciplina vrz rabotnicite ili da go prekine vrabotuvaweto
na  drugi rabotnici vo soglasnost so va`e~kite zakoni.

2.3 Odnosi so dobavuva~i i sorabotnici
Odnosot na vzaemna doverba preku koj site zainteresirani strani imaat korist e najzna~ajniot aspekt na odnosite pome|u partnerite
vo zaedni~kite vlo`uvawa, dogovorite ili biznis relaciite so drugi kompanii. Imixot na edna kompanija e nejzina najgolema vred-
nost. Koga edna{ }e bide naru{ena doverbata i ugledot na pretprijatieto, te{ko e da se zdobie povtorno doverba so istite ili so
drugi biznis partneri.
Golemiot broj na osnovni principi koi promoviraat zaedni~ka doverba vo biznis relaciite, vklu~uvaat:
• Posvetenost kon kvalitetot na proizvodite i uslugite;
• Posvetenost kon zdobivawe po~it i doverba vo site delovni odnosi;
• Po~ituvawe na vrednosta i zna~eweto na dogovorite i delovnite odnosi;
• Vo slu~aj na stopanskite sporovi, da se ima volja za pregovarawe i  kompromis so cel da se postigne prijatelsko re{enie, i
• Po~ituvawe na zna~eweto na vladeewe na pravoto, vklu~uvaj}i go  navremenoto donesuvawe na odluki od bilo koj sud kako i od

arbitra`nite sudovi ili drugite organi na upravata.

2.5 Relationship with authorities
Well-managed enterprises are law-abiding enterprises. To maintain sound relationship with Macedonian governmental authorities, en-
terprises must:
• Pay all taxes that are due and owed;
• Abide by all mandatory government and local regulations;
• Obtain all governmental permits, licenses ,and approvals required to do business;
• Make no attempts to influence government decisions thought other than proper legal actions;
• Establish transparent procedures regarding transactions engaged in by enterprises with a government agency or official or in deal-

ings with an enterprise owned or controlled by a government agency or official;
• Include appropriate provisions to ensure compliance with international or national codes against extortion and bribery in transaction

with a government agency or officials, or with an enterprise owned or controlled by government agency or official;

2.6 Relationship with clients and customers
• A honest and correct approach to customers and satisfaction of their needs and interests, are preconditions for a successful and

permanent business relationship
• Conduct in relations with customers must be discreet, courteous, without any favoritism, prejudice and discrimination. A company

must commit itself to use only legitimate business methods.
• A company must protect the confidentiality of information obtained from a customer.
• A company must care for the quality, durability and safety of its products and services, and for their compliance  with well-estab-

lished national and international standards.
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2.4  Odnosi so konkurencijata
• Edna kompanija mora da gi po~ituva zakonite koi gi reguliraat odnosite so konkurencijata. Periodi~nite pregledi i a`uri-

raweto na relevantnite zakoni se su{tinski za odnosot (obvrskata) izgradena pome|u biznisot i Vladata.
• Tretmanot kon konkurentite treba da bide re{itelen i ~esen, so pravilno postapuvawe. Kon konkurencijata treba da se

postapuva kako kon ramnopraven subjekt.
• Edna kompanija ne smee da se zdobiva so informacii za konkurentite preku ne~esni i nezakonski metodi.

2.5  Odnosi so vlastite
Edna dobro upravuvana kompanija mora da gi po~ituva zakonite. Za da vospostavi dobra komunikacija so makedonskite vladini
avtoriteti, kompanijata mora:
• da gi pla}a danocite,
• da gi po~ituva zadol`itelno site vladini i lokalni propisi,
• da gi dobie site dozvoli, licenci i odobrenija koi se potrebni za biznisot,
• da vlijae vrz vladinite odluki samo preku legalni pravni sredstva,
• da vospostavi transparentna procedura vo vrska so transakciite sprovedeni vo kompanijata so vladinite institucii preku

slu`beno lice ili zdelkite so kompanijata da bidat kontrolirani preku vladina institucija preku slu`beno lice, 
• da vklu~i soodvetni odredbi vo soglasnost so me|unarodnite i nacionalnite kodeksi protiv korupcija za transakciite so

vladinite institucii ili funkcionerite.

• A company should provide for the widest possible provision of service warranty and extended service warranty in order to
maintain a high customer satisfactions.
• A company should provide timely, complete, honest and understandable information on its products and services. It should

not penetrate the spread of falsehood, concealment, exam generation in advertisement and other public presentations.

3. Operating principles

3.1 Conflict of interest
A conflict of interest exists when an employee’s duty and loyalty to his or her business may be compromised by his or her personnel
interests. Employees are expected to avoid any direct or indirect association or investment interest that interferes with independent
exercise of an employees’ judgment while acting in what should be the company’s best interests

Financial interest: .A conflict of interest may exist when an employee, or a member of employee’s family directly or
indirectly engages in the same similar kind of business in which the employee’s company engages, or owns a significant beneficial
interest in a competitor.

Outside Activities: A conflict of interest may exist when an employee or a member of employee’s family serves as a
director, officer, employee or agent of an organization which is a competitor or which has a current or prospective business rela-
tionship with the employee’s company.

Gifts and Entertainment: Employees are prohibited from accepting gifts anyone having or seeking a business relationship
with the company, gifts in the form of cash, gift certificates or other cash equivalents, stocks, bonds commissions or similar types
of negotiable items are not permitted under any circumstances. As a general rule a supervisor should not authorize the acceptance
by an employee of entertainment offered by the same host more than  once during any month irrespective of the cost to the host.
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2.6  Odnosi so kupuva~ite (klientelata)
• Treba da se vospostavi ~esen i korekten odnos so kupuva~ite. Zadovoluvaweto na nivnite barawa povrzani so uslugite od kom-

panijata treba da bide od prioritetna va`nost.
• Odnosot so klientelata treba da bide qubezen, bez favorizam i predrasudi i diskriminacija. Kompanijata mora da se obvrzi

da koristi samo legitimni biznis  pravila za komunicirawe so klientite.
• Kompanijata mora da ja za{titi doverlivosta na podatocite dobieni od klientelata.
• Edna kompanija mora da se gri`i za kvalitetot, izdr`livosta i bezbednosta na svoite proizvodi i uslugi, kako i za nivnata uso-

glasenost so sprovedenite nacionalni i me|unarodni standardi.
• Edna kompanija treba da ovozmo`i dobra usluga i garancija (kako i prodol`uvawe na garancijata), so cel da se zadovolat

barawata na klientelata.
• Edna kompanija  treba da obezbedi navremeni, celosni, iskreni i razbirlivi informacii za svoite proizvodi i uslugi. Pritoa

kompanijata preku reklamite i drugite  javni prezentacii ne treba da prika`uva  la`ni i prikrieni informacii za svoite
proizvodi i uslugi.

3. Operativni principi

3.1. Konflikt na interesi 
Konflikt na interesi postoi koga rabotnite obrski i lojalnosta kon biznisot mo`at da se kompromitiraat so li~nite interesi na
rabotnikot. Od vrabotenite se o~ekuva da izbegnat kakvi bilo direktni ili indirektni zdru`uvawa ili investiciski interesi
kade se popre~uva nezavisnosta na rabotni~kiot sud dodeka se raboti za ne{to {to mo`e da bide od golem interest za kompanijata.  
Finansiski interesi: Konflikt na interesi mo`e da postoi koga eden vraboten  ili  ~len od negovoto semejstvo direktno ili indirektno
e vklu~en vo ist ili sli~en biznis kako  kompanijata na vraboteniot i pritoa poseduva korist od interes i konkurencija.

3.2 Prevention of extortion and bribery
Principles concerning the prevention of extortion and bribery are intended as a method of self-regulation by businesses. The voluntary ac-
ceptance of these principles by enterprises will not only promote high standards  of integrity  in business transactions, both between en-
terprises and public bodies  and between enterprises themselves, but will also protect enterprises that are subject to attempts at extortion.

The business community should tolerate any forms of extortion and bribery .The highest priority should be directed to ending extortion
and bribery involving politicians and senior officials. Bribery and extortion threaten democratic institutions and cause grave economic
distortions.

All enterprises should observe both the letter and spirit of the following rules:
• No one may ,directly or indirectly ,demand or accept a bribe;
• No enterprise may, directly or indirectly ,offer or give a bribe and any demands for such a bribe must be rejected.
• Enterprises should take measures reasonably within their power to ensure that any payment made to any agent represents no

more than an appropriate remuneration for legitimate services rendered by the agent that no part of any such payment is passed
on by  the agent as a bribe or otherwise in contravention of these principles;
• All financial transactions must be  properly, accurately and fairly recorded in appropriate books of account available for inspection

by the Board of Directors as well as by auditors .Enterprises must take all necessary measures to establish independent systems
of auditing in order to bring to light any transactions that contravene these principles. The enterprises must then take appropriate
corrective action;
• The Board of Directors of the enterprise should periodically review compliance with these principles and take appropriate action

against any director or employee who acts in a manner inconsistent with these principles;
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Nadvore{ni aktivnosti: Konflikt na interesi mo`e da postoi koga eden vraboten ili ~len od negovoto semejstvo ima pozicija
na direktor, slu`benik, vraboten ili agent na edna organizacija, koja pretstavuva konkurent ili so koja{to ima tekoven ili }e
vospostavi iden deloven odnos preku kompanijata na  vraboteniot.
Primawe podaroci: Na vrabotenite im e zabraneto da primaat i prifa}aat podaroci od nekoj so koj imaat deloven odnos vo
kompanijata. Pritoa, podaroci vo forma na pari, sertifikati ili drugi pari~ni vrednosti ekvivalenti na akcii, obvrznici
i sli~ni vidovi na predmeti ne se dozvoleni pod kakvi bilo okolnosti. Isto pravilo postoi i za pretpostavenite koi ne treba
da prifa}aat ponuda za zabava i primawe na podaroci od vrabotenite.

3.2. Preventiva od ucena i podmituvawe
Principite koi se odnesuvaat na preventivata od ucena i podmituvawe se nameneti kako metod za samoregulacija od strana na
pretprijatijata. So dobrovolnoto prifa}awe na ovie principi, kompaniite ne samo {to }e se za{titat me|usebno od samovolnost
vo biznis transakciite (pome|u kompaniite i javnite tela), no isto taka }e gi za{titat kompaniite koi se  predmeti za obidi
za korupcija. Biznis zaednicata treba da se zalo`uva za suzbivawe na podmituvaweto. Najgolem prioritet treba da bide staven
kon suzbivawe na korupcijata kade {to se vklu~eni politi~arite i visokite funkcioneri.Korupcijata pretstavuva zakana za
demokratskite institucii so cel da predizvika seriozni ekonomski naru{uvawa.
Site kompanii treba da ja zemat vo predvid smislata na slednive napi{ani pravila: 
• Nikoj ne mo`e direktno ili indirektno da pobara ili da prifati potkup.
• Kompaniite ne smeat, direktno ili indirektno, da ponuduvaat ili da davaat potkup, a kakvi bilo barawa za potkup treba da

bidat otfrleni.
• Kompaniite treba da prezemat razumni merki vo ramkite na nivnata mo} so cel da se osiguraat deka sekoe pla}awe izvr{eno

• Contributions to political parties or to individual politicians may be made only in accordance with applicable laws and in ac-
cordance with all applicable requirements for public disclosure of such contributions.

3.3 Lobbying
Professional and personal conduct of lobbying activity is viewed as acceptable in most countries worldwide as long as it is done
in a manner consistent with company standards and in compliance with all applicable laws and regulations of that country.
Lobbying has  been included in Macedonian legislation. This is an ideal area for cooperation of businesses with the  government
and the Parliament. Additionally ,businesses should establish standards of lobbying in anticipation of government legislation, and
in order to ensure that current lobbying activity is performed in an ethical manner and respectful of company values.

3.4  Protection of Whistle-blowers
The Cambridge International Dictionary of English defines a whistle-blower as a person who tells  someone in authority about
illegal that is happening. A corporate whistle-blower is then a company employee who discloses an illegal or wrongful activity
within his company to an appropriate government agency or the supervisory body of the company itself. Such reports, despite
the fact that they provide an invaluable public service, are rarely encouraged because they often have damaging affects on the
company’s reputation. Whistle-blowers are often perceived as traitors, rather than team-players and risk being at odds with the
company management.
As a result, legislation needs to be introduced by the Macedonian government, and provisions need to be made in the business
codes of ethics ,to provide a secure environment in which whistle-blowers feel safe discussing their suspicions and to protect
whistle-blowers from retaliatory action by the employer introduction of such a legislation should be encouraged by businesses
and business associations in Macedonia.



35

od strana na agent ne iznesuva pove}e od soodvetniot nadomestok za legitimno izvr{eni uslugi; pritoa kakva bilo druga isplata
od strana na agentot kako potkup i sli~no e vo sprotivnost so ovie principi.
• Site  finansiski transakcii moraat da bidat pravilno, to~no i verodostojno za~uvani vo soodvetni arhivi i dokumentacii za

da bidat  redosledno razgledani pri poseta od inspekcija, kako i za koristewe na Odborot na direktori, no i od strana na re-
vizorite. Kompanijata mora da gi prezeme site neophodni merki za utvrduvawe na nezavisni sistemi na revizija za da se iznesat
vo javnost site transakcii koi se sprotivni na ovie principi. Kompaniite vo odnos na gorenavedenoto moraat da prezemat sood-
vetni korektivni merki.
• Odborot na direktori na kompanijata treba periodi~no da gi pregleda site tie principi i zabele{ki i pritoa da prezeme sood-

vetni merki protiv koj bilo direktor ili rabotnik {to postapuva sprotivno na tie principi.
• Pridonesite za politi~kite partii ili za individualnite politi~ari treba da bidat napraveni vo soglasnost so zakonite kako

i so site pobaruvawa okolu javnoto otkrivawe na sredstvata za finansirawe.

3.3. Lobirawe
Profesionalnoto i li~noto sproveduvawe na lobira~kata aktivnost e {iroko prifateno vo pove}eto zemji, samo ako e napraveno
na na~in koj e soobrazen so standardite na kompanijata i e vo soglasnot so site zakoni i regulativi na taa dr`ava.
Lobiraweto e vklu~eno vo makedonskoto zakonodavstvo. Ova e idealna oblast za sorabotka na biznisite so Vladata i Parlamentot.
Soglasno na ova, kompaniite bi trebalo da vospostavat standardi za lobirawe vo soglasnost so vladinite regulativi, za da se os-
iguraat deka sega{nata lobira~ka aktivost e izvr{ena na eti~ki na~in i so po~it kon vrednostite na kompanijata.

4. Administration of a Business code of ethics

4.1The ethical code is designed for:
- anyone interested in finding out about business ethics
- ethics practitioners who want to update their understanding or who are new to their role
- employees, particularly managers, wanting to understand how organizations can put   
Ethical commitments into practice
- those who have responsibility for producing and implementing an ethics policy
- other professionals interested in non-financial performance
- senior managers/Board members requiring an understanding of business ethics Guidance

4.2 Guidance Available
• These guidelines do not reference all laws, policies, rules regulations or standards applicable to conduct by employees. Require-

ments not referenced in these guidelines may apply to specific work activity
• Many laws which company is subject, including those referenced in the guidelines, are complex and their application to company

business practices or activities can at time be unclear. Appropriate guidance should be sought regarding any proposed action,
which raises questions or creates uncertainty with respect to compliance with laws or regulations.
• Open discussion session with employees should be planned in order to address particularly complex or sensitive issues.

4.3 Administration and report
• All employees should be required to report violations of the company’s business code of ethics.
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3.4  Za{tita na potka`uva~ite
Spored Me|unarodniot re~nik na Kembrix, potka`uva~ e li~nost koja{to ka`uva na avtoritetno lice za ilegalnosti koi se
slu~uvaat. Korporativniot potka`uva~ toga{ e rabotnik vo kompanijata koj{to gi otkriva tamo{nite nelegalni ili pogre{ni
aktivnosti na adekvatna vladina agencija ili na nadzornoto telo na samata kompanija.
Takvite prijavi, i pokraj faktot {to obezbeduvaat neprocenliva javna usluga i informacija, retko se pottiknuvani poradi toa
{to mnogu ~esto imaat uni{tuva~ki efekti na reputacijata na kompanijata. Potka`uva~ite po~esto se gledani kako predavnici
otkolku kako timski igra~i i rizikuvaat da bidat vo konflikt so menaxmentot na kompanijata.
Kako rezultat na ova, odredeni na~ela treba da bidat vklu~eni od strana na makedonskata Vlada, za da ima pridobivka i vo
Biznis eti~kite kodeksi, so cel da se sozdade sigurno opkru`uvawe vo koe{to potka`uva~ite }e ~uvstvuvaat sloboda za da gi
diskutiraat svoite somne`i. Za potka`uva~ite da bidat za{titeni od strana na rabotodava~ot, dobro bi bilo da se sprovede
regulativa {to }e bide pottiknata od strana na biznisite i biznis asocijaciite vo Makedonija.

4.   Administrirawe na biznis eti~kiot kodeks  

4.1 Eti~kiot kodeks e dizajniran za:  
- zainteresiranite za doznavawe na biznis etikata,
- eti~kite prakti~ari koi{to se zainteresirani da gi podobrat svoite znaewa i sopstvenata uloga,
- rabotnicite, a osobeno menaxerite koi sakaat da razberat kako organizaciite mo`at da gi stavat eti~kite obvrski vo praksa,
- onie koi se odgovorni za proizvodstvoto i sproveduvaweto na kodeksot na eti~nost, 
- drugite profesionalci koi se zainteresirani za nefinansiski performansi,
- senior-menaxerite koi imaat potreba od razbirawe na biznis etikata.

• Notification of violation should be given to a direct superior according to a standard procedure. However, if the employee feels
that in a given situation this is not appropriate, he/she can give notification to the next highest superior according to organi-
zational structure, to the chairman of the Ethics Council or to any of its members or other specifically designated employees.
• Companies with sufficient resources should consider establishing an ethics hot line for reporting violations of the code.
• The company should keep confidential the identity of anyone making such a report to the extent possible.
• Due to the importance of this reporting procedure, any will fully false report should, in and of itself, be considered a violation

of the code of the ethics and should not be tolerated.

Developing and implementing your own Business code

To help craft your  own ethical rule book:

1. Choose Your Drafters (Carefully)
As a leader of your company/sector you'll need to decide (carefully) on who your drafters will be. Will you create a special com-
mittee, or will everyone in the company have some input into its final design? In fact, you can easily do both.
Meanwhile, the more people involved in the process, the more "buy in" you'll create - leading to happier employees and increased
compliance.

2. Look to Your Industry
Does your industry have a set of ethical guidelines? If so, it's easy to incorporate them into your own Code of Ethics Meanwhile,
be sure to make the text of those rules easily available to management and all employees.
Look as well to particular businesses within your industry. What are their ethical standards? For starters, try the following.
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4.2 Nasoki
• Ovie nasoki ne gi opfa}aat site zakoni, politiki, pravilnici ili standardi koi se primenlivi za vodewe na rabotnicite.
• Mnogu zakoni kade {to kompanijata e predmet, vklu~uvaj}i gi onie prepora~ani vo vodi~ot, se kompleksni i nivnata primenlivost,

ka ko kompaniskite biznis praktiki ili aktivnosti, mo`e da bide nerazbirliva. Treba da se pobaraat soodvetni nasoki za site pred -
lo`eni aktivnosti, osobeno onamu kade {to se pokrenuvaat pra{awa zaradi nerazbirlivost vo vrska so zakonite ili regulativite.
• Treba da se planiraat otvoreni sesii za diskusija so rabotnicite za da se razre{i delumniot kompleks na senzitivni pra{awa.

4.3 Administrirawe i izvestuvawe
• Od site vraboteni treba da se pobara da go prijavat prekr{uvaweto na kodeksot na nivo na kompanijata.
• Kompaniite so dovolno resursi treba da razmislat da otvorat telefonska linija za prijavuvawe dokolku ima prekr{uvawe na

kodeksot.
• Kompanijata treba da go ~uva doverlivo identitetot do najgolem mo`en stepen na sekoj koj }e izvestuva. 
• Obvrska e da se davaat to~ni informacii poradi va`nosta na procedurata na izvestuvawe, taka {to prilo`uvaweto na la`ni

infomacii }e se smeta za prekr{ok i ne treba da se tolerira.

Razvoj i implementacija na Biznis eti~kiot kodeks
Pomo{ni soveti za sozdavawe na va{iot eti~kiot kodeks

1.Izberete gi va{ite pi{uva~i, sozdava~i vnimatelno
Kako lider na va{ata kompanija/sektor vie treba vnimatelno da odlu~ite koj }e go sozdava/pi{uva va{iot kodeks. Od vas zavisi
dali }e formirate specijalen sovet ili pak sekoj vo kompanijata }e ima udel vo kreiraweto na negoviot finalen tekst.  Vsu{nost,

3. Look Outside Your Industry
Study, as well, ethical codes, value statements and general business principles from big time companies, whether or not they're within
your industry.

4. Get Inspired by Others
Predictably, Codes of Conduct tend to have a lot in common. For example, they tend to ENCOURAGE certain behaviors (such as
fairness, respect, teamwork, quality products and service, commitment to the welfare of workers, community and the environment)
and DISCOURAGE others (bias, deception, illegal actions, giving or receiving bribes, endangering workers, the community or the en-
vironment). As such, allow yourself to be freely inspired by concepts and ideas from leading companies. ("What a great rule for us to
follow!")
Remember: No one said you had to start with a blank slate (or even a blank piece of paper).

5. Put First Things First
You may want to begin with an opening sentence or paragraph that outlines your general mission, values and ideals.

6. Look to Your Past
Draw on incidents or events in your company's history that helped to challenge or shape its ethical guidelines. If you decided it was
WRONG to do "X," work to incorporate that concept or situation into your Code.

7. Create a First Draft (Then a 2nd, 3rd, 4th Draft or More)
After you create your first draft document, allow it, as Hemingway did, to "cool off well." (Wait at least a week; more if you can.) Re-
turning to your first draft, see what works, what doesn't, and what's not as clear as you hoped it would be. (For more tips on writing
and editing in general : .) Now go back and fix your first effort, modifying, deleting or expanding as needed. After you've finished that
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lesno mo`ete da gi napravite i dvete. Ako vklu~ite pove}e lu|e vo procesot, }e gi napravite da bidat zadovolni, vo sprotivno
}e pridonesete da se zgolemi nedoverbata..

2.Napravete pregled vo va{ata industrija
Dali  va{ata industrija ima vospostaveno set od eti~ki nasoki? Dokolku odgovorot e pozitiven, lesno e takvite preporaki da
gi vmetnete vo va{iot Biznis eti~ki kodeks. Vo me|uvreme, bidete sigurni deka tekstot od ovie pravila e lesno dostapen za
menaxmentot kako i za site vraboteni. Poglednete delumno i na drugite biznisi vo ramkite na va{ata industrija. Koi se nivnite
eti~ki standardi? Za po~etok obidete se so slednovo:

3.Poglednete nadvor od va{ata industrija
Razgledajte gi dobro eti~kite kodeksi kako i vrednosnite standardi i generalnite biznis principi od golemite kompanii, bez
ogled na toa dali se ili ne se vo ramkite na va{ata industrija.

4.Bidete inspirirani od drugite
O~ekuvano e eti~kite kodeksi da imaat mnogu zaedni~ko. Kolku za primer, tie se stremat da gi OHRABRAT  opredelenite odnesu-
vawa kako {to se: pravi~nosta, po~itta, timskata rabota, kvalitetot i produktite i uslugata, zalo`bata za blagosostojba na
rabotnicite, zaednicata i `ivotnata sredina. Ili pak da UKORAT, SANKCIONIRAAT izmama, potkup, zagrozuvawe na rabotnicite,
zaednicata i `ivotnata sredina. Vsu{nost, dozvoluvate slobodno da bidete inspirirani od konceptot i ideite na vode~kite
kompanii koi vredi da se sledat.
Zapomnete: nikoj ne re~e deka Vie mora da zapo~nete vrz prazen list hartija!!!

draft, allow it to "cool off well" and begin the editing process again. (And again.) It may take you many drafts, in fact, to create
a document that is clear, concise and robust.

8. Keep it Simple
Your Code of Ethics does not need to be a huge, imposing document. Some big multinational companies have it  exactly one page
long. And it has served the company extraordinarily well.
We believe that the firstly and much more important is  first responsibility

9. Make Sure Everyone Knows "These Are the Rules"
What matters most is not that you HAVE a Code of ethics, but that everyone in your company FOLLOWS itYour goal, in fact, is to
have your Code serve as a guiding star - for drafters of company policies and practices, and for daily behavior among all person-
nel.
At minimum, you'll want to hold annual meetings where the "rules" are explained. Meanwhile, distribute your Code to everyone
in the company. And post your Code in prominent places ,example: supermarket chain posts attractive, bilingual posters in their
bathrooms, reminding employees of various "rules" of behavior - including sexual harassment. And because these bathrooms are
used by customers as well, these posters serve to inform the community: These are our rules and we're serious about enforcing
them!
In addition, let the companies with whom you do business know about your company's values - what they should expect from
you, and what you expect from them.

10. Make Sure Everyone Knows "Here's How You FOLLOW the Rules"
Make it easy for employees to ask, Is this okay for me to do?
To ensure the answer was properly communicated, and to enable employees to "consider the response at length."
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5.Stavete gi prvite ne{ta prvi 
Mo`ete da zapo~nete so vovedna re~enica ili parafrazirawe koe{to }e ja prika`e va{ata generalna misija, va{ite vrednosti i
nasoki.

6. Poglednete vo va{eto minato
Napi{ete gi va{ite incidenti i nesakani slu~ki vo va{ata kompanija koi{to mo`at da vi pomognat da gi osporite ili da gi kreirate
va{ite eti~ki nasoki. Ako odlu~ite deka toa e pogre{no, stavete “X” i pritoa stavete go vo konceptot na va{ata rabota ili kako
ideja za va{iot kodeks.

7. Napi{ete go prviot nacrt-eti~ki kodeks, a potoa u{te mnogu naredni verzii
Otkako }e ja kreirate va{ata prva nacrt-verzija, dozvolete, kako {to veli Hemingvej „dobro da se izladi”. Vratete se na va{ata
prva nacrt-verzija, zabele`ete {to e funkcionalno, a {to ne e, zabele`ete {to ne e jasno i zapra{ajte se kako o~ekuvavte da bide.
Sega navratete se da gi sredite va{ite prvi~ni napori vo nacrt-verzijata, da gi modelirate so bri{ewe, no i so dodavawe na nasoki
onamu kade {to e potrebno. Otkako }e ja zavr{ite ovaa nacrt-verzija, dozvolete povtorno da se razgleda i zapo~nete go procesot na
izmena povtorno. Vsu{nost, mo`ete da napravite onolku nacrt-verzii sè dodeka ne napravite dokument koj }e bide jasen, koncizen
i stabilen.

8. Napravete ednostaven kodeks
Va{iot Biznis eti~ki kodeks ne treba da bide ogromen nametnuva~ki dokument. Nekoi od golemite multinacionalni kompanii imaat
mnogu efektiven kodeks od samo edna stranica. Nie veruvame deka prvo i pova`no e odgovornosta na kompanijata.

Next, all ethical inquiries would periodically be merged into one e-mail message and transmitted to department managers who were
then instructed to discuss them with their staffs -- a kind of now and then "ethical workshop.
How does a company know its ethical "rules" are being followed -- especially when people aren't asking for advice?

11. Establish a Mechanism for Reporting Problems
Be sure to include a mechanism for reporting questions or problems when they arise. For example, includes a "cool line" telephone
number employees can use to anonymously report any problems.
Few people seek the limelight (or major hassle) of becoming a front page whistleblower. Yet most employees will look positively on a
safe-from-recrimination mechanism for being able to say: I think we may have a problem here.
Employees at Lockheed Martin receive the following assurances about its Corporate Ethics HelpLine program:
When you contact your Company Ethics Officer or the Corporate Office of Ethics and Business Conduct:
• You will be treated with dignity and respect.
• Your communication will be protected to the greatest extent possible.
• Your concern will be thoroughly addressed. If it is not resolved at the time you call, you will be informed of the outcome when the
matter is resolved.
• You need not identify yourself. 
• There is never a penalty for using the Ethics HelpLine. People in a position of authority can't stop you; if they try, they're subject to
disciplinary action up to and including dismissal.
While it's great to know you'll be "treated with dignity and respect" and you "need not identify yourself," the second bullet point -
promising that you'll be "protected to the greatest extent possible" - seems vague, at best. How, you might wonder, will you be "pro-
tected"? And what does "to the greatest extent possible" truly mean?
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9.Bidete sigurni deka site gi znaat „pravilata”
Ne e va`no deka imate kodeks za delovnata etika, pova`no e deka site vo va{ata kompanija go sledat kako nasoka. Va{iot kodeks
mo`e da poslu`i kako vode~ka cel ne samo za onie koi go pi{uvale, bidej}i nivnite politiki i praktiki }e bidat sekojdnevno
odnesuvawe za vrabotenite. Vo najmala raka, treba da se organiziraat sostanoci kade {to pravilata }e bidat objasneti. Vo
me|uvreme, treba da go distribuirate va{iot Kodeks do site vo kompanijata. Kodeksot treba da go objavite na javni mesta, na
primer: vo sinxirot na supermarketi vo prostorot za mislewa i komentari, ili pak preku dvojazi~ni  posteri vo nivnite bawi
potsetuvaj}i gi vrabotenite na raznite pravila, vklu~uvaj}i go i seksualnoto maltretirawe. Stavete go vo toaletot. Bidej}i
ovie toaleti gi koristat i kupuva~ite, tie posteri }e slu`at da ja informiraat zaednicata: „Ovie se na{ite pravila i nie sme
seriozni vo nivnoto sproveduvawe”. Dopolnitelno, dajte im do znaewe na kompaniite so koi vospostavuvate biznis zdelki, da
znaat za va{ite kompaniski vrednosti - {to tie treba da o~ekuvaat od vas i {to vie o~ekuvate od niv.

10. Bidete sigurni deka sekoj znae „kako vie gi sledite pravilata”
Napravete go kodeksot razbirliv pa koga vrabotenite }e pra{aat „Dali e vo red jas ova da go pravam?” da se osigurate deka
odgovorot e pravilno objasnet; ovozmo`ete im na rabotnicite da mo`at odgovorot da go razberat vo celost. Ponatamu, site eti~ki
pra{awa treba da se spojat vo edna e-mail poraka i da se ispratat do oddelot na menaxeri koi{to se obu~eni da diskutiraat
vo vrska so nivnite problemi; toa }e bide eden vid eti~ka rabotilnica. Kako }e znaete deka vo kompanijata se sledat pravilata
- posebno koga vrabotenite ne pra{uvaat za sovet?

11. Vospostavete mehanizam za prijavuvawe na problemi
Bidete podgotveni da vospostavite mehanizam za prijavuvawe na problemi koga tie }e se pojavat. Na primer, postavuvawe na
anonimna linija koja{to  rabotnicite mo`at da ja koristat za da prijavat problem.

12. Look to Your Present (And Your Future)
Just as your company looked to its past to draw on events that helped to shape its ethical guidelines, look to your PRESENT for
"incidents or events" that may help to clarify your Code for the future. Changes to your Code can be ethically made - so long as
they help to CLARIFY and SUPPORT your original intent. Avoid at all cost, however, changes that work to "lower the bar" - rendering
questionable or forbidden practices suddenly kosher.
Your Code of Ethics is your company Constitution.Give it the honor and respect it

Online resources

Introduction about the web links and the content of the Ethics codes of the companies

Public and private sector gradually began to realize the importance of ethical principles, standards, recommendations or guidelines,
as a necessary tool for successfully managing of the work. As seen, deliberately use names like a standards, recommendations
or guidelines precisely to refer to their legal non obvious character. Acceptance and implementation of appropriate codes of be-
havior becomes standard  for operating procedure in global business trends. Various types of codes are established for several
reasons: about their lost confidence in the  public and in  the operation of government institutions or large corporations, corruption,
bribery, and etc
Good features of existing ethical codes is that they follow a certain pattern, which means that there is no single model will fit all
(no one size fits all principle). Their diversity is primarily depending on who adopts them, for that purpose are adopted and what
is the objective  that should be achieved. Some codes contain provisions for their implementation in practice of monitoring the
way of  implementation and taking appropriate measures for their failure of implementation, while others are with  purely declar-
ative character and lack of provisions for the consequences of failure to comply with their provisions.
Web links on business ethics 
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Mal broj lu|e }e baraat da se potencira nekoja golema karanica kako glavna pri~ina za prijavuvawe. Dosega pove}eto od rabotnicite
gledaat pozitivno i se po{teduvaat od mehanizmot na me|usebno na{tetuvawe, za da mo`at samo da ka`at „imame problem”. Rabot-
nicite vo Lockheed Martin gi dobivaa slednive garancii za pomo{ta preku programata za  vospostavuvawe na korporativnata  eti~ka
linija:
• Vie }e bidete tretirani so dostoinstvo i po~it,
• Va{ata komunikacija }e bide za{titena na najvisok mo`en stepen,
• Va{ata zagri`enost }e bide vistinski naso~ena. Dokolku ne bide re{eno vedna{, }e bidete  informirani podocna  za ishodot

od predmetot na javuvaweto.
• Vie ne treba da se identifikuvate sebesi.

Nikoga{ nema da postoi kazna za koristewe na linijata za pomo{ vo etikata. Lu|eto koi imaat avtoritetna pozicija ne mo`at da ve
zaprat, no ako se obidat, tie }e bidat predmet na disciplinska postapka vklu~uvaj}i go i otpu{taweto od rabota.
Iako vo golema mera se znae deka Vie }e bidete tretirani so „dostoinstvo i po~it” i deka „nema potreba da se identifikuvate se be -
si”, vtorata to~ka - vetuvaweto deka }e „bidete za{titeni na najvisoko mo`no nivo” - se ~ini nejasna, vo najgolem del. [to zna ~i
vistinski pra{aweto „kako mo`e da bidam za{titen” i „do najvisok mo`en stepen”?

12. Poglednete vo va{ata sega{nost (i kon va{ata idnina)
Isto kako i va{ata kompanija poglednete vo minatoto da gi zabele`ite nastanite koi mo`at da vi pomognat da kreirate svoi eti~ki
nasoki, poglednete za da gi pretstavite „incidentnite nastani” koi mo`at da vi pomognat da go kreirate va{iot KODEKS vo idnina.
Promenite vo va{iot kodeks mo`at da bidat eti~ki napraveni - tolku {to tie }e ja izrazuvaat poddr{kata na va{ata prvi~na namera. 
Va{iot kodeks pretstavuva ustav za va{ata kompanija. Oddadete mu ~est i po~ituvajte go!

The following links represent positive examples of companies and organizations with well-functioning ethical codes. We have been in
contact with them while this Business Ethical Code  of the Macedonian business community was prepared.
1.Macedonian Enterprise Development Foundation-http://mrfp.org.mk/
2.CEPROSARD- Ngo- http://www.ceprosard.org.mk/MK/Pretpriemnistvo_uslugi.aspx
3.Manual for social management of the Macedonian Shareholding Companies-IFC -
http://www.mse.org.mk/Repository/UserFiles/File/ZABERZATA/Publikacii/IFC-priracnik1-2.pdf
4.KONEKT Ngo.Organization which works in the area of social responsibility of the enterprises -
http://www.konekt.org.mk/web/en/component/content/article/34-konekt/84-dodeleni-nagradi-za-oop2010.html
5.Social responsibility of the enterprises- http://www.oop.mk/sto-e-oop.html
6.Web link from Pharmaceutical Chamber of Macedonia-
http://www.fk.mk/index.php?option=com_content&task=view&id=19&Itemid=34 
7.Code of good practicies for civil participation in process of making decission-
http://www.coe.int/t/ngo/Source/Code_Macedonian_final.pdf 
8. Ethical code for the officers responsible for the implementation of public procurement -
https://docs.google.com/viewer?a=v&q=cache:oU3ZP3BaSQIJ:bjn.gov.mk/dms/Publications/Eticki-kodeks-na-sluzbenicite-zadolzeni-
za-sproveduvanje-na-javnite-nabavki/
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Pomo{ni onlajn izvori

Voved vo veb-stranicite i sodr`inata na eti~kite kodeksi na kompaniite
Javniot i privatniot sektor postepeno po~naa da ja sva}aat va`nosta na eti~kite principi, standardi, preporaki i upatstva,
kako neophodna alatka za uspe{no upravuvawe vo rabotata. Kako {to se gleda, namerno se koristat imiwa kako standardi, pre-
poraki i upatstva tokmu so cel da uka`uvaat na nivniot zakonski, neobvrzuva~ki karakter. Prifa}aweto i primenata na sood-
vetni kodeksi na odnesuvawe stanuva standard za operativna procedura vo globalnite biznis trendovi. Razli~nite tipovi na
kodeksi se vospostaveni za nekolku pri~ini: za nivnata zagubena doverba vo javnosta kako i za raboteweto na dr`avnite in-
stitucii ili golemite koorporacii, korupcijata, podmituvaweto  i sli~no.
Dobrata karakteristika na postojnite eti~ki kodeksi e deka tie ne sledat opredelen model, {to zna~i deka ne postoi unificiran,
edinstven model {to }e gi opfati  site principi, za goleminata i na~inot na nivnoto sozdavawe. Nivnata raznovidnost proi-
zleguva od toa koj gi usvojuva, pri~inata za koja se doneseni i celta {to treba da ja postignat. Nekoi kodeksi sodr`at odredbi
za nivno sproveduvawe i sledewe vo praktikata, no i prezemaweto soodvetni merki za neuspehot od  implementacijata; nekoi se
so ~isto deklarativen karakter i imaat nedostatok na odredbi za posledicite od neuspehot pri nivnoto implementirawe.
Pomo{ni veb-linkovi
Na slednite linkovi  se pretstaveni pozitivni primeri za kompaniite i organizaciite so dobro funkcionirawe na nivnite
eti~ki kodeksi. Nie bevme vo kontakt so niv dodeka ovoj kodeks se podgotvuva{e. 
1.Makedonska Razvojna Fondacija na Pretprijatijata-http://mrfp.org.mk/
2.Ce-Pro-Sard- NVO- http://www.ceprosard.org.mk/MK/Pretpriemnistvo_uslugi.aspx
3. Vodi~ za upravuvawe na akcionerskite dru{tva - IFC -
http://www.mse.org.mk/Repository/UserFiles/File/ZABERZATA/Publikacii/IFC-priracnik1-2.pdf
4.KONEKT -NVO http://www.konekt.org.mk/web/en/component/content/article/34-konekt/84-dodeleni-nagradi-za-oop2010.html
5.Op{testvena Odgovornost na Pretprijatijata  http://www.oop.mk/sto-e-oop.html

List of Companies that adopted a code of ethics

1.LUK oil company Code of ETHICS- http://www.lukoil.com.mk/poveke.php?id=358&language=mk
2.Code of the Economic Chamber of Tourism -  http://sktm.org.mk/doc/kodeks%20na%20odnesuvanje.pdf
3.ALKALOID –Code of ETHICS - http://www.alkaloid.com.mk/content/Pdf/Kod_na_eticko_i_biznis_odnesuvanje.pdf
4,FERSPED- Code of ETHICS -  http://www.fersped.com.mk/default.aspx?cId=222&Lan=MK
5 TITAN GROUP-Shared values and code of conduct of Titan Group - http://www.usje.com.mk/upload/ppForum/titan_katalog.pdf 

Role of the Anti-corruption stakeholders

- SCPC

- Ministry of Justice of Republic of Macedonia
- Commission on prevention of competition 
- CSR Coordinative Body  
- UN Global compact
- Transparency International 
- ZELS
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6.Farmacefska komora na Makedonija   http://www.fk.mk/index.php?option=com_content&task=view&id=19&Itemid=34 
7. Kodeks na praktiki vo procesot na donesuvawe odluki http://www.coe.int/t/ngo/Source/Code_Macedonian_final.pdf
8. Ei~ki kodeks za javnata administracija odgovorna za javni nabavkit -
https://docs.google.com/viewer?a=v&q=cache:oU3ZP3BaSQIJ:bjn.gov.mk/dms/Publications/Eticki-kodeks-na-sluzbenicite-zadolzeni-za-
sproveduvanje-na-javnite-nabavki/

Lista na kompanii so voveden eti~ki kodeks
1.LUK Oil-http://www.lukoil.com.mk/poveke.php?id=358&language=mk
2.Stopanska Komora za Turizam na Makedonija  http://sktm.org.mk/doc/kodeks%20na%20odnesuvanje.pdf
3.ALKALOID-http://www.alkaloid.com.mk/content/Pdf/Kod_na_eticko_i_biznis_odnesuvanje.pdf
4.FER[PED-http://www.fersped.com.mk/default.aspx?cId=222&Lan=MK
5.TITAN Grupacija- http://www.usje.com.mk/upload/ppForum/titan_katalog.pdf 

Uloga na institucii vo spre~uvawe na korupcija
- Dr`avna Komisija za Spre~uvawe na Korupcija
- Ministerstvo za Pravda na Republika Makedonija
- Komisija za za{tita na konkurencija
- Koordinativno Telo za Op{testvena Odgovornost na Pretprijatijata
- O.N.  Globalen  Dogovor
- Transparentnost Internacional
- Zdru`enie na edinicite na lokalnata samouprava ZELS
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